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A pesquisa tem por objetivo analisar a influência da demanda verde de clientes e 
do eco controle na ecoinovação e no crescimento sustentável em empresas do setor 
de carne bovina. Para atingir o objetivo foi aplicado um questionário com gestores 
de 95 empresas do setor da carne bovina do Brasil. Os dados foram analisados por 
meio da modelagem de equações estruturais (PLS-SEM). Os resultados mostram que 
o eco controle afeta positivamente e significativamente a ecoinovação e o crescimento
sustentável. A demanda verde do cliente e ecoinovação influenciam no crescimento 
sustentável das empresas de carne bovina. Ainda mostramos que ecoinovação exerce 
um papel importante na relação entre eco controle e crescimento sustentável. A 
pesquisa contribui ao mostrar a importância de fatores como, demanda verde de 
clientes e eco controles na ecoinovação, e principalmente no crescimento sustentável. 
Além disso, os resultados demonstram que não apenas os eco controles melhoram 
o crescimento sustentável, mas também que a ecoinovação pode trazer resultados
complementares importantes na gestão ambiental. Este estudo avança na literatura 
ao mostrar que os eco controles auxiliam na adoção de inovações ambientais, e 
consequentemente no crescimento sustentável.
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The research examines the influence of green customer demand and eco-control on 
eco-innovation and on the sustainable growth of companies in the beef sector. To 
achieve the goal, we applied a questionnaire to managers of 95 companies of that 
sector in Brazil. Data were analyzed through structural equation modeling (PLS-
SEM). The results show that eco-control affects positively and significantly eco-
innovation and sustainable growth, and green customer demand and eco-innovation 
influence the sustainable growth of beef companies. We also show that eco-innovation 
plays an essential role in the relationship between eco-control and sustainable growth. 
In addition, not only do eco-controls improve sustainable growth, but eco-innovation 
can bring important complementary results to environmental management.
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The results of the study contribute by showing the need for company managers in 
the beef sector to approach and better understand customer demands for greener 
processes and products. They also reveal the importance of eco-control to guide the 
companies in their search for innovative processes and products.

Practical implications

Corresponding author: Tel. +55 (65) 3615- 8000
E-mail: daiane.bortoluzzi@ufmt.br (D. A. Bortoluzzi); rogeriolunkes@hotmail.com (R. J. Lunkes); elisandrazambra@gmail.com (E. M. Zambra).
Universidade Federal do Mato Grosso - Av. Fernando Correa da Costa, 2367 - Boa Esperança - Cuiabá/MT - CEP: 78060-900, Brazil.

https://orcid.org/0000-0001-5350-4235
https://orcid.org/0000-0003-4232-5746
https://orcid.org/0000-0002-3452-2371


D. A. Bortoluzzi; R. J. Lunkes; E. M. Zambra / Rev. Cont. Org. (2023), v. 17: e2102902

1 INTRODUCTION 

Climate change and the emergence of unpredictable sustainability risks affect sustainable growth 
continually (Wijethilake & Lama, 2018). Hence, environmental issues have become an integral part of the 
management agenda in several industrial sectors, including agribusiness, due to its considerable dependence on 
natural resources, and the significant volume of pollutant emissions like carbon (Amara & Chen, 2022). Brazil's 
main export product is animal protein, and in 2022, the country exported 1.996 million tons of fresh beef, 28% 
more than in 2021 and 15.7% above the record, achieved in 2020 (Canal Rural, 2023). Therefore, beef production 
is an important creator of wealth and jobs for the country, in addition to contributing to food security by reducing 
hunger in the world. On the other hand, the sector uses a lot of natural resources, which is a concern, due to the 
impacts they have, especially on global warming (BBC, 2021).

In order to reduce their impact on the environment, companies can use eco-innovations, which are 
conceptually comparable to sustainable, environmental, or green innovation (Alyahya et al., 2023, Wang et al., 
2022). Eco-innovation is related to environmental preservation, reducing emissions and producing renewable 
energy, such as wind and solar (Töbelmann & Wendler, 2020), which decrease companies' environmental impact 
(Santos et al., 2019). Furthermore, it aims to achieve economic progress by addressing environmental problems 
and preventing natural resources’ degradation (Amara & Chen, 2022). Eco-innovation guides companies to reduce 
their consumption of natural resources and create new sustainable forms, processes, methods, and products (Amara 
& Chen, 2022; Labelle et al., 2017), which provide environmental and economic gains (Cai & Li, 2018; Astuti 
et al., 2018) and have a positive impact on competitiveness (Musaad et al., 2020), performance, and sustainable 
business growth (Zhu et al., 2012). Despite its importance, little is known about the factors that drive eco-innovation 
(Chistov et al., 2023), specifically eco-controls and green customer demand.

The effects of eco-control (the use of environmental performance indicators, rewards, and budget) on 
environmental and economic performance have been studied for decades (Abdel-Maksoud et al., 2021; Lunkes 
et al., 2020; Abdel-Maksoud et al., 2016; Henri & Journeault, 2010). These studies show that eco-controls help 
companies face their environmental responsibilities and achieve economic benefits, by reducing costs or improving 
their image and community relations (Abdel-Maksoud et al., 2016). Therefore, the environmental control system 
translates environmental goals and activities into competitive advantages and, ultimately, superior financial 
performance (Henri & Journeault, 2010; Guenther et al., 2016; Gomez-Conde et al., 2019). However, little is 
known about its effects on eco-innovation, such as the use of technology to reduce resource consumption and 
material recycling. Another relevant factor is consumer demand for sustainable products (Chen, 2008; Rabadán et 
al., 2019; Amara & Chen, 2022). According to Chen (2008) and Amara and Chen (2022), companies are motivated 
to adopt sustainable processes or products in order to develop a good reputation with their customers. Thus, in the 
context of Brazilian agribusiness, we sought to understand the factors that push managers to adopt these processes 
or products. Considering these research gaps, we proposed to answer the following question: what is the influence 
of factors related to green customer demand and eco-control on eco-innovation and sustainable growth, in the beef 
sector?

Based on the above, this study analyzed the effect of green customer demand and eco-control on 
eco-innovation and sustainable growth in that sector. The hypotheses were tested by using structural equation 
modeling (PLS-SEM), with data collected from 95 beef companies in Brazil. The main results include: i) a positive 
relationship between eco-control and eco-innovation and sustainable growth; ii) green customer demand and eco-
innovation also influence the sustainable growth of beef companies; and iii) eco-innovation plays an important role 
in the relationship between eco-control and sustainable growth.

Among the theoretical contributions of the study, we highlight knowledge expansion on the antecedents 
of eco-innovation, more specifically green customer demand and eco-control. It also advances on previous 
research on eco-control (Henri & Journeault, 2010; Abdel-Maksoud et al., 2016; 2021), which investigated its 
generic effects on environmental and economic performance, by providing specific evidence on its role in the use 
of sustainable processes such as technologies, resources, and materials. Other theoretical contributions regard 
the driving forces of eco-innovation and their impact on sustainable business growth. There are also practical 
contributions, showing that managers are not attentive to customers’ demands for more sustainable processes and 
products. The findings suggest that managers need to approach customers and understand their demands better. 
In addition, they reveal the importance of using environmental performance indicators, rewards, and budget to 
manage environmental issues and guide the company in its search for innovative processes and products, and 
therefore, increase competitiveness. The use of innovative technologies and processes helps to reduce negative 
environmental impacts in beef production.

This paper was motivated by the fact that Brazilian agribusiness is economically relevant, but also 
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generates significant environmental impacts. To handle this paradox, international institutions have emphasized 
the urgency of a global awareness, including the UN, which in 2015 established the 17 Sustainable Development 
Goals (SDG). Among the agendas raised is the "Action Against Global Climate Change", which was identified 
as critical for achieving sustainability. However, the sustainability of the meat production sector is complex and 
dynamic, and the interaction between its ecosystem and management practices is not well understood yet.

2  THEORETICAL BACKGROUND AND HYPOTHESIS DEVELOPMENT

2.1 Green customer demand, eco-control and eco-innovation

Eco-innovation or sustainable innovation is defined as the development of new ideas, behaviors, products, 
and processes that contribute to reducing negative impacts on the environment (Przychodzen & Przychodzen, 2015; 
Rennings, 2000; Fernandes et al., 2020; Rhaiem & Doloreux, 2022; Ávila et al., 2022). Green product innovation 
refers to modifying a product or changing to a new one to reduce its impact on the environment and improve 
its energy efficiency (Lin et al., 2013). Green process innovation, in turn, aims to reduce energy consumption 
in the production or recycling process (Xie et al., 2019). The beef sector is no different from others, with the 
adoption of new technologies and development of new products, but it also innovates through new services and 
new organizational forms (Araújo & Bueno, 2008; Leo et al., 2022).

Previous studies suggest that financial issues are just one among many drivers of eco-innovative activities. 
Other drivers include external pressures from environmental regulations, green customer demand, green behavior 
of competitors, external networks, companies' organizational capabilities, and implementation of voluntary 
certificates of quality management (Kesidou & Demirel, 2012; Amara & Chen, 2022). Customer demands for 
green products have influenced entrepreneurs' decisions to engage in eco-innovations (Rabadán et al., 2019; 
Amara & Chen, 2022).

Amara and Chen (2022) found that demand has a positive effect on entrepreneurs' motivation to adopt 
innovation strategies. This finding confirms Chen (2008), who identified that companies are motivated to adopt 
an innovation strategy in order to develop a good reputation with their stakeholders, in order to improve their 
competitiveness. Rabadán et al. (2019) suggest that the innovation strategy can lead to differentiation, by improving 
green products.

In line with green demand, eco-control also influences eco-innovation (Nuhu et al., 2022). Eco-control 
provides information on the potential benefits of implementing practices and for decision-making, ensuring the 
positive effect of these environmental practices on organizational performance (Henri & Journeault, 2010; Gomez-
Conde et al., 2019; Lunkes et al., 2020). Eco-control can also align corporate decisions and employees’ behaviors 
and actions with environmental goals, and improve the identification of emerging threats and opportunities 
(Guenther et al., 2016).

For Abdel-Maksoud et al. (2016), eco-control has three main components: the use of environmental 
performance indicators, rewards, and budget planning. Rewards show the extent to which environmental 
performance indicators are part of employees’ performance evaluation. Therefore, these indicators reflect the 
achievement of the goals related to this topic. Budget planning, in turn, measures the degree of integration of 
environmental goals into the budget planning process, highlighting environmental expenses and investment 
(Abdel-Maksoud et al., 2016; Lunkes et al., 2020).

Chiou et al. (2011) found that customers are increasingly concerned about the environment, looking for 
products that are efficient and ecological. Thus, innovation, especially green product innovation, is being adopted 
to meet market demand and achieve competitive advantage (Lin et al., 2013). Customers are the company's most 
critical external stakeholders, and their demand for high-quality green products and ecological environment is a 
key factor for motivating companies to implement eco-innovation (Yuan & Cao, 2022), along with eco-control 
(Abdel-Maksoud et al., 2016). Hence, we developed the following research hypotheses:

H1a: Green customer demand has a positive influence on eco-innovation.

H1b: Eco-control (use of environmental performance indicators, rewards, and budget) has a positive influence on 
eco-innovation.
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2.2 Eco-innovation and sustainable growth 

Eco-innovation leads to "win-win" opportunities, that is, at the same time it reduces pollution and increases 
companies’ competitiveness (Rabadán et al., 2019; Amara & Chen 2022). This competitive advantage can be 
achieved by reducing costs, such as minimizing energy and water consumption, or increasing benefits, through 
greater customer satisfaction, corporate image, or brand loyalty (Rabadán et al., 2019; Musaad et al., 2020), and 
sustainable business performance and growth (Zhu et al., 2012; Amara & Chen, 2022). Firms can also gain a 
competitive advantage (Chistov et al., 2023) by decreasing costs and increasing revenues (Rabadán et al., 2019).

Literature shows that managers are more likely and motivated to adopt and develop products or processes 
when innovation and sustainability contribute to the sustainable growth of their businesses. In other words, 
sustainable growth helps improving economic performance, while protecting the environment (Amara & Chen, 
2022). Thus, we expected that the adoption of eco-innovation would positively influence the sustainable growth of 
businesses. To this end, we formulated the following research hypothesis:

H2: Eco-innovation has a positive influence on sustainable growth.

2.3 Mediating role of eco-innovation

Companies that adopt eco-innovation are more likely to understand and apply best business practices 
and develop networks with different stakeholders, in order to increase knowledge and skills for growth (Amara 
& Chen, 2022). In addition, eco-innovation helps companies meet the current needs of customers and society, in 
terms of sustainable products and services (Rabadán et al., 2019).

Previous studies found that customer demands for sustainable products influence entrepreneurs' decisions 
to engage in eco-innovations (Kesidou & Demirel, 2012; Rabadán et al., 2019). There is also a growing request for 
organic products, recognized as greener when compared to products from conventional agribusiness (Hughner et 
al., 2007; Souza et al., 2013; Feil et al., 2020). Gunarathne and Lee (2020) suggest that eco-control is a useful tool 
for overcoming financial challenges and integrating sustainability management practices into the routine processes 
of agribusiness companies.

Hence, we propose that agribusiness companies that take into account customer demands for green 
products and use eco-control, are more likely to adopt eco-innovation, which will improve their sustainable growth. 
Companies that embrace eco-innovation are more likely to achieve competitive sustainable growth. Therefore, 
eco-innovation is expected to mediate the relationship between the factors ‘green customer demand’ and ‘eco-
control’ and competitive sustainable growth. Hence, we drew the following research hypotheses:

H3a: Eco-innovation mediates the relationship between green customer demand and competitive sustainable 
growth;

H3b: Eco-innovation mediates the relationship between eco-control and competitive sustainable growth.

Based on these hypotheses, Figure 1 shows the theoretical research model and its paths.
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Figure 1. Theoretical research model

          Direct effect

          Indirect effect

3 METHODOLOGY

3.1 Collecting data and preparing the analysis tool

The study population comprised the 398 beef companies registered at the Federal Inspection Service 
(SIF) of the Ministry of Agriculture, Livestock, and Supply (MAPA). After the initial collection of information, 
such as fantasy and company names, CNPJ (national register of legal entities), and address, we sought the firms' 
e-mail addresses and telephone numbers on their websites. From that total, we contacted 180 firms to take part in 
the survey.

For data collection, we prepared a questionnaire based on the literature. Regarding the variable ‘green 
customer demand’, we used Amara and Chen’s study (2022); for eco-innovation, we used the paper by Cai and 
Li (2018), and the construct for eco-control was based on Henri and Journeault (2010) and Abdel-Maksoud et al. 
(2016). For sustainable growth, we used the papers by Amara and Chen (2022), Delmar et al. (2003), and Love 
and Roper (2015), adapted to the Brazilian agribusiness context. Two control variables were used in the model - 
number of employees and gender. We validated the questionnaire with professors in the area of Management, to 
check their understanding of the research tool. The survey questions are described in Appendix A.

As proposed by Dillman et al. (2014), data collection included sending a cover letter requesting 
participation in the survey, as well as the survey link. Later, we got in touch with the companies by telephone. 
Ninety-six questionnaires were duly answered, which corresponds to 53% of the population. This percentage is 
comparable to the rates reported in previous studies on the same subject (Brüggemann et al., 2022; Monteiro et al., 
2021; Lunkes et al., 2020). Data collection took place in March 2023.

Regarding the respondents, 55% are female, representing the majority of the sample. In terms of position, 
40% of the respondents are quality managers, 33% are quality/sustainability coordinators, 20% are quality 
supervisors, and 6% are environmental analysts.

3.2 Measuring variables and procedures for analysis

As proposed by Dillman et al. (2014), data collection included sending a cover letter requesting 
participation in the survey, as well as the survey link. Later, we got in touch with the companies by telephone. 
Ninety-six questionnaires were duly answered, which corresponds to 53% of the population. This percentage is 
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comparable to the rates reported in previous studies on the same subject (Brüggemann et al., 2022; Monteiro et al., 
2021; Lunkes et al., 2020). Data collection took place in March 2023.

Table 1. Research variables
Variables Definition References

Green customer demand To identify the degree of customer 
demand Amara e Chen (2022)

Eco-innovation To identify the degree of eco-
innovation implementation Cai e Li (2018)

Eco-control To check the extension of use of the 
environmental control system 

Henri e Journeault (2010); Abdel-
Maksoud et al. (2016)

Sustainable development To identify the sustainable growth of 
firms 

Amara e Chen (2022), Delmar et al. 
(2003); Love e Roper (2015)

The collected data were placed in electronic spreadsheets, and we used SPSS® and SmartPLS4.0® 
software for statistical treatment. Then, we carried out descriptive statistics and exploratory factor analysis to 
validate measurement constructs. Finally, we applied structural equation modeling (Hair et al., 2016). Among the 
main reasons for using PLS-SEM was the minimum sample size, non-normal data (no assumption of normality for 
data distributions), and scale measurement (the use of different types of scale) (Hair et al., 2012).

4 RESULT ANALYSIS

4.1  Measurement model

To assess the measurement model, we used the PLS algorithm technique. At that stage, we checked the 
reliability and validity of constructs. Table 2 shows the results of the measurement model.

Table 2. Measurement model
Panel A - Reliability and convergent validity
Construct CR AVE R2

Green customer demand 0.789 0.689
Eco-control 0.918 0.607
Eco-innovation 0.874 0.800 0.600
Sustainable growth 0.885 0.685 0.442
Panel B - Discriminant validity
Construct 1 2 3 4
1. Green customer demand 0.830 0.708 0.562 0.614
2. Eco-control 0.632 0.779 0.855 0.627
3. Eco-innovation 0.535 0.778 0.894 0.699
4. Sustainable growth 0.568 0.581 0.624 0.828

Note: Composite reliability (CR) >0.70; Average Variance Extracted (AVE) >0.50; Variance Inflation Factor (VIF) <5.00. In panel B, we have 
the Fornell and Larcker Matrix, and on the other side, Heterotrait-Monotrait ratio (HTMT). SRMR= 0.088.

Table 2 shows that the constructs had composite reliability above the threshold of 0.70 (Hair et al., 2017). 
The eco-control construct had the highest reliability. For convergent validity, constructs showed AVE above 0.50, 
as suggested by these authors. To reaffirm validity, the Fornell and Larcker and HTMT criteria were also in line 
with these authors’ suggestion, thus meeting the convergent and discriminant validities. VIF indicated that the 
model did not show multicollinearity, and SRMR showed that it was properly adjusted; hence, we proceeded to 
the structural model.
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4.2 Structural model

The structural model evaluates the hypotheses proposed in the theoretical model. To do that, 5,000 
subsamples were submitted to the bootstrapping technique (Hair et al., 2017). Table 3 shows the relationships 
between the variables.

Table 3. Relationship between variables

β T P value IC:
2.5%

IC: 
97.5% f2 Hypothesis

Direct effect
Green Customer Demand → 

Competitive Sustainable Growth 0.303 2.251 0.024 0.004 0.527 0.102 ----

Green Customer Demand → 
Eco-innovation 0.071 0.791 0.429 -0.092 0.259 0.008 H1a

Eco-control → Competitive 
Sustainable Growth 0.071 0.378 0.705 -0.259 0.467 0.003 ----

Eco-control → Eco-innovation 0.734 6.710 0.000*** 0.456 0.899 0.825 H1b

Eco-innovation → Competitive 
Sustainable Growth 0.401 3.084 0.002** 0.147 0.664 0.116 H2

Employees → Competitive 
Sustainable Growth 0.016 0.228 0.819 -0.122 0.155 0.000 ----

Gender → Competitive 
Sustainable Growth 0.097 0.608 0.543 -0.238 0.393 0.004 ---- 

Indirect effect
Green Customer Demand → 

Competitive Sustainable Growth 0.028 0.775 0.438 -0.032 0.109 H3a

Eco-control → Competitive 
Sustainable Growth 0.294 2.637 0.008*** 0.093 0.523  H3b

R2 R2 Adjusted
Competitive Sustainable Growth 0.471 0.442

Eco-innovation 0.609 0.600
Note: Significance at levels *p<0.10; **p<0.05; ***p<0.01. CI = Confidence interval, Sustainable business growth = ESBG.

Hypothesis H1a suggested that green customer demand had a positive influence on eco-innovation. The 
results showed a positive but non-significant relationship (p=0.429). As for H1b, eco-control would have a positive 
influence on eco-innovation, and the findings showed a positive and significant relationship (p<0.01).

For H2, the study suggested that eco-innovation was positively related to competitive sustainable 
development, and the results showed a positive and significant relationship (p<0.05). This evidence indicates that 
eco-innovation simultaneously reduces pollution and increases companies’ competitiveness.

H3a proposed that eco-innovation mediated the relationship between green customer demand and 
sustainable competitive growth. The results indicated a positive and non-significant relationship (p=0.438), and that 
green customer demand did not influence eco-innovation. Hypothesis H3b suggested that eco-innovation mediated 
the relationship between eco-control and sustainable competitive growth. The findings indicated a positive and 
significant relationship (p<0.01), and that control variables - number of employees and gender - did not affect them.

5 DISCUSSION

The results show that green customer demand does not affect positively and significantly eco-innovation, 
thus hypothesis H1a was not confirmed. This suggests that managers of companies in the beef sector do not see 
customers as important environmental demanders. The results do not confirm previous studies (Amara & Chen, 
2022; Chen, 2008; Rabadán et al., 2019), so we recommend further research to better understand this phenomenon 
in the context of this sector.
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Regarding H1b, eco-control has a positive influence on eco-innovation. This shows that the use of 
environmental performance indicators, rewards, and budget affect the use of cleaner technologies, processes to 
reduce emissions of hazardous substances and waste, besides decreasing the use of raw materials. Although studies 
show that eco-controls affect environmental performance (Henri & Journeault, 2010; Abdel-Maksoud et al., 2021), 
little is known about their effects on environmental innovation. Therefore, our study brings important empirical 
evidence on the contribution of eco-controls to sustainable innovation processes.

The findings also indicate that eco-innovation is positively related to competitive sustainable development. 
Managers observed an increase in the company's market value, in sales, and in number of customers (Amara & 
Chen, 2022), as a result of adopting sustainable practices. The literature shows that being more sustainable tends 
to improve competitiveness (Zhu et al., 2012; Amara & Chen 2022). Managers should recognize the importance 
of adopting new ideas, behaviors, products, and processes that reduce negative impacts on the environment, since 
they improve companies' competitiveness. In Brazilian agribusiness, eco-innovation is introduced through the 
interaction of technology and environmental and economic gains (Fernandes et al., 2020). In addition, Ávila et al. 
(2022) mention that the use of technologies fosters biodiversity, preserves soil fertility, and contributes to animal 
welfare, in addition to decreasing production costs.

Finally, our findings do not confirm that eco-innovation mediates the relationship between green customer 
demand and sustainable competitive growth. This may be due to the fact that beef sector managers do not understand 
that customers are concerned about sustainability. This contradicts previous studies (Hughner et al., 2007; Feil et 
al., 2020; Souza et al., 2013), and may be due to the different contexts of this sector. For example, production is 
very export-oriented (much of the beef produced in Brazil is exported to different countries), leaving production 
and consumption more distant. In addition, production needs to meet importers’ demands, not just in terms of the 
quality of the meat exported, but also regarding environmental investments (Araújo & Bueno, 2008).

On the other hand, eco-innovation mediates the relationship between eco-control and competitive 
sustainable growth. This shows that companies in the beef sector employ more sustainable practices, such as 
cleaner technology, manufacturing processes that effectively reduce the emissions of hazardous substances and 
waste, and the use of raw materials, since they observe an improvement in sustainable growth.

6 CONCLUSIONS

The purpose of the study was to analyze the influence of green customer demand for sustainable products 
and of eco-control on eco-innovation and sustainable growth. The hypotheses were tested by using structural 
equation modeling (PLS-SEM), with data collected from 95 companies in the Brazilian beef sector.

The results show that eco-controls (use of environmental performance indicators, rewards, and budget) 
affect eco-innovation and sustainable growth. Green customer demand and eco-innovation influence the sustainable 
growth of beef companies. And eco-innovation plays an important role in the relationship between eco-control and 
sustainable growth.

The study provides theoretical implications by strengthening the understanding of the antecedents of eco-
innovation, which suggests that green customer demand is not considered relevant in this sector as an antecedent, 
but rather eco-control. It advances on previous research (Henri & Journeault, 2010; Abdel-Maksoud et al., 2016; 
2021), by providing new evidence on the impact of eco-controls on environmental innovation. It also brings 
theoretical contributions on the driving forces of eco-innovation and their impact on sustainable business growth.

As practical implications, the article shows the need for managers of companies in the beef sector to 
approach and better understand customer demands for more sustainable processes and products. They need to be 
more attentive to customers' needs and expectations. The results also reveals the importance of using environmental 
performance indicators, rewards, and budget to manage environmental issues and guide the company in the search 
of innovative processes and products. With this guidance, the use of innovative technologies and processes is 
fostered, for reducing environmental impacts in beef production. We also suggest the incorporation of less complex 
actions, such as ecological labels, renewable energy, subsidies and special guarantees, to minimize resource waste.

This study has some limitations that can serve as a basis for future research. First, it was limited to 
a certain context and period, so caution is needed when generalizing the results. Second, it was limited to the 
variables that influence eco-innovation and competitive sustainable growth; thus, future studies should analyze 
other variables like environmental strategy and the green innovation ecosystem. Third, two items from the eco-
innovation construct, one from green customer demand and one from eco-control, did not load properly; therefore, 
we suggest that future research should pay attention to these constructs in the pre-test stage. In addition, future 
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studies should extend eco-innovation results by considering the social aspect. Regarding the method, future 
research should adopt other approaches such as fuzzy logic, as this could increase the understanding of managers' 
failure to take green demand into consideration.

REFERENCES

Abdel-Maksoud, A., Jabbour, M., & Abdel-Kader, M. (2021). Stakeholder pressure, eco-control systems, and 
firms’ performance: empirical evidence from UK manufacturers. Accounting Forum, 45(1), 30-57. https://doi.
org/10.1080/01559982.2020.1827697.

Abdel-Maksoud, A., Kamel, H., & Elbanna, S. (2016). Investigating relationships between stakeholders’ pressure, 
eco-control systems and hotel performance. International Journal of Hospitality Management, 59, 95-104. 
https://doi.org/10.1016/j.ijhm.2016.09.006

Agripino, N. E., Maracajá, K. F. B., & de Araújo Machado, P. (2021). Sustentabilidade Empresarial no 
agronegócio: Percursos e implicações nas práticas brasileiras. Research, Society and Development, 10(7), 
e30210716567-e30210716567. https://doi.org/10.33448/rsd-v10i7.16567

Alyahya, M., Agag, G., Aliedan, M., & Abdelmoety, Z. H. (2023). A cross-cultural investigation of the relationship 
between eco-innovation and customers boycott behaviour. Journal of Retailing and Consumer Services, 72, 
103271. https://doi.org/10.1016/j.jretconser.2023.103271

Amara, B. D., & Chen, H. (2022). Driving factors for eco-innovation orientation: Meeting sustainable growth 
in Tunisian agribusiness. International Entrepreneurship and Management Journal, 18, 713–732 (2022). 
https://doi.org/10.1007/s11365-021-00792-0

Araújo, G. C., & Bueno, M. P. (2008). Um estudo sobre a sustentabilidade empresarial na agroindústria frigorífica. 
Revista Ibero Americana de Estratégia, 7(2), 147-154.

Astuti, W. T., Sudiro, A., & Hadiwidjojo, D. (2019, January). Is Product Innovation always Beneficial for Small 
and Medium Enterprises?. In 1st Aceh Global Conference (AGC 2018) (pp. 687-694). Atlantis Press.

Ávila, D., Dornas Neto, V., Silva, I. B., Pavan, O., & Carrer, C. da C. (2022). Cases de inovação nos elos processador 
e distribuidor do Sistema Agroindustrial e a importância da sustentabilidade nas tecnologias empregadas. 
Brazilian Journal of Business, 4(4), 2502–2510. https://doi.org/10.34140/bjbv4n4-059

BBC (2021). Como a carne virou 'vilã' em mudança climática e entrou na mira da COP26. Available in: https://
www.bbc.com/portuguese/geral-59201457. 

Brüggemann, E. R., Monteiro, J. J., & Lunkes, R. J. (2022). Influência do sistema de mensuração de desempenho na 
agilidade organizacional e na inovação aberta. Revista de Contabilidade e Organizações, 16, e193897-e193897. 
https://doi.org/10.11606/issn.1982-6486.rco.2022.193897

Cai, W., & Li, G. (2018). The drivers of eco-innovation and its impact on performance: Evidence from China. 
Journal of Cleaner Production, 176, 110-118. https://doi.org/10.1016/j.jclepro.2017.12.109

Canal Rural (2023). Boi: exportações somam quase 2 milhões de toneladas em 2022. Available in: https://www.
canalrural.com.br/radar/boi-exportacoes-somam-quase-2-milhoes-de-toneladas-em-2022/.

Chen, Y.-S. (2008). The driver of green innovation and green image–green core competence. Journal of Business 
Ethics, 81, 531–543. https://doi.org/10.1007/s10551-007-9522-1

Chiou, T. Y., Chan, H. K., Lettice, F., & Chung, S. H. (2011). The influence of greening the suppliers and green 
innovation on environmental performance and competitive advantage in Taiwan. Transportation Research 
Part E: Logistics and Transportation Review, 47(6), 822-836. https://doi.org/10.1016/j.tre.2011.05.016

Chistov, V., Carrillo-Hermosilla, J., & Aramburu, N. (2023). Open eco-innovation. Aligning cooperation and 
external knowledge with the levels of eco-innovation radicalness. Journal of Open Innovation: Technology, 
Market, and Complexity, 9(2), 100049. https://doi.org/10.1016/j.joitmc.2023.100049

Dillman, D. A., Smyth, J. D., Cristian, L. M. Internet, Phone, Mail, and Mixed-Mode Surveys: The Tailored Design 
Method. 4a.Ed. New York: Wiley, 2014.

EMBRAPA. Brasil é o quarto maior produtor de grãos e o maior exportador de carne bovina do mundo, diz estudo. 
Brasília – DF, 2021. Available in: https://www.embrapa.br/busca-de-noticias/-/noticia/62619259/brasil-e-o-
quarto-maior-produtor-de-graos-e-o-maior-exportador-de-carne-bovina-do-mundo-diz-estudo



D. A. Bortoluzzi; R. J. Lunkes; E. M. Zambra / Rev. Cont. Org. (2023), v. 17: e21029010

Feil, A. A., Cyrne, C. C. S., Sindelar, F. C. W., Barden, J. E., & Dalmoro, M. (2020). Profiles of sustainable 
food consumption: Consumer behavior toward organic food in southern region of Brazil. Journal of Cleaner 
Production, 258, 120690. https://doi.org/10.1016/j.jclepro.2020.120690

Fernandes, A. M., de Souza, R. L., & Belarmino, L. C. (2020). Ecoinovação no Agronegócio: revisão sistemática 
da literatura. Desenvolvimento em Questão, 18(50), 201-216.

Gomez-Conde, J., Lunkes, R. J., & Rosa, F. S. (2019). Environmental innovation practices and operational 
performance: The joint effects of management accounting and control systems and environmental training. 
Accounting, Auditing & Accountability Journal, 32(5), 1325-1357. https://doi.org/10.1108/AAAJ-01-2018-
3327

Guenther, E., Endrikat, J., & Guenther, T. W. (2016). Environmental management control systems: a 
conceptualization and a review of the empirical evidence. Journal of Cleaner Production, 136, 147-171. 
https://doi.org/10.1016/j.jclepro.2016.02.043

Gunarathne, A. N., & Lee, K. H. (2020). Eco‐control for corporate sustainable management: A sustainability 
development stage perspective. Corporate Social Responsibility and Environmental Management, 27(6), 
2515-2529. https://doi.org/10.1002/csr.1973

Hair Jr, J. F.; Hult, G. T. M.; Ringle, C.; Sarstedt, M. (2016). A primer on partial least squares structural equation 
modeling (PLS-SEM). Thousand Oaks: SAGE.

Hair Jr, J. F., Sarstedt, M., Pieper, T. M., & Ringle, C. M. (2012). The use of partial least squares structural 
equation modeling in strategic management research: a review of past practices and recommendations for 
future applications. Long range planning, 45(5-6), 320-340. https://doi.org/10.1016/j.lrp.2012.09.008

Hair Jr, J. F., Sarstedt, M., Ringle, C. M., & Gudergan, S. P. (2017). Advanced issues in partial least squares 
structural equation modeling. Sage publications.

Henri, J. F., & Journeault, M. (2010). Eco-control: The influence of management control systems on environmental 
and economic performance. Accounting, organizations and society, 35(1), 63-80. https://doi.org/10.1016/j.
aos.2009.02.001

Hughner, R. S., McDonagh, P., Prothero, A., Shultz, C. J., & Stanton, J. (2007). Who are organic food consumers? 
A compilation and review of why people purchase organic food. Journal of Consumer Behaviour: An 
International Research Review, 6(2‐3), 94-110. https://doi.org/10.1002/cb.210

Kesidou, E., & Demirel, P. (2012). On the drivers of eco-innovations: Empirical evidence from the UK. Research 
Policy, 41(5), 862-870. https://doi.org/10.1016/j.respol.2012.01.005

Labelle, F., Courrent, J. M., & Spence, M. (2017). Préférences des PME en matière de politiques publiques de 
responsabilité sociale des entreprises: une comparaison France-Québec 1. Management international, 21(3), 
130-144. https://doi.org/10.7202/1052770ar

Leo, R. M., Camboim, G. F., Avila, A. M. S., Reichert, F. M., & Zawislak, P. A. (2022). Innovation capabilities in 
agribusiness: evidence from Brazil. RAUSP Management Journal, 57, 65-83.

Lin, R. J., Tan, K. H., & Geng, Y. (2013). Market demand, green product innovation, and firm performance: 
evidence from Vietnam motorcycle industry. Journal of Cleaner Production, 40, 101-107. https://doi.
org/10.1016/j.jclepro.2012.01.001

Love, J. H., & Roper, S. (2015). SME innovation, exporting and growth: A review of existing evidence. International 
small business journal, 33(1), 28-48. https://doi.org/10.1177/0266242614550190.

Lunkes, R. J., Bortoluzzi, D. A., Anzilago, M., Rosa, F. S. (2020), "Influence of online hotel reviews on the fit 
between strategy and use of management control systems: A study among small- and medium-sized hotels in 
Brazil", Journal of Applied Accounting Research, 21 (4), 615-634. https://doi.org/10.1108/JAAR-06-2018-
0090

Lunkes, R. J., Rosa, F. S., & Lattanzi, P. (2020). The Effect of the Perceived Utility of a Management Control 
System with a Broad Scope on the Use of Food Waste Information and on Financial and Non-Financial 
Performances in Restaurants. Sustainability, 12, 6242. https://doi.org/10.3390/su12156242

Monteiro, J. J., Bortoluzzi, D. A., Lunkes, R. J., & da Rosa, F. S. (2021). Influência do clima ético na justiça 
procedimental e no comprometimento organizacional: interação da participação orçamentária. Revista 
de Contabilidade e Organizações, 15, e174754-e174754. https://doi.org/10.11606/issn.1982-6486.



D. A. Bortoluzzi; R. J. Lunkes; E. M. Zambra / Rev. Cont. Org. (2023), v. 17: e210290 11

rco.2021.174754

Musaad, O. A. S., Zhuo, Z., Musaad, O. A. O., Siyal, Z. A., Hashmi, H., & Shah, S. A. A. (2020). A fuzzy multi-
criteria analysis of barriers and policy strategies for small and medium enterprises to adopt green innovation. 
Symmetry, 12(1), 116. https://doi.org/10.3390/sym12010116

Nuhu, N. A., Baird, K., & Su, S. (2022). The impact of interactive and diagnostic levers of eco‐control on eco‐
innovation: The mediating role of employee environmental citizenship behaviour. Accounting & Finance. 00, 
1– 27. https://doi.org/10.1111/acfi.12967

Przychodzen, J., & Przychodzen, W. (2015). Relationships between eco-innovation and financial performance–
evidence from publicly traded companies in Poland and Hungary. Journal of Cleaner Production, 90, 253-
263. https://doi.org/10.1016/j.jclepro.2014.11.034

Rabadán, A., González-Moreno, Á., & Sáez-Martínez, F. J. (2019). Improving firms’ performance and sustainability: 
The case of eco-innovation in the agri-food industry. Sustainability, 11(20), 5590. https://doi.org/10.3390/
su11205590

Rennings, K. (2000). Redefining innovation — eco-innovation research and the contribution from ecological 
economics. Ecological economics, 32(2), 319-332. https://doi.org/10.1016/S0921-8009(99)00112-3

Rhaiem, K., & Doloreux, D. (2022). A strategic perspective of eco-innovation drivers: Evidence from Canadian 
SMEs. Journal of Cleaner Production, 368, 133211. https://doi.org/10.1016/j.jclepro.2022.133211

Santos, D. F. L., Rezende, M. D. V., & Basso, L. F. C. (2019). Eco-innovation and business performance in 
emerging and developed economies. Journal of Cleaner Production, 237, 117674. https://doi.org/10.1016/j.
jclepro.2019.117674

Souza, M. C. G. L., Casotti, L. M., & Lemme, C. F. (2013). Consumo consciente como determinante da 
sustentabilidade empresarial: respeitar os animais pode ser um bom negócio?. Revista de Administração da 
Universidade Federal de Santa Maria, 6, 861-877. https://doi.org/10.5902/198346599022

Töbelmann, D., & Wendler, T. (2020). The impact of environmental innovation on carbon dioxide emissions. 
Journal of Cleaner Production, 244, 118787. https://doi.org/10.1016/j.jclepro.2019.118787

Xie, X., Huo, J., & Zou, H. (2019). Green process innovation, green product innovation, and corporate financial 
performance: A content analysis method. Journal of business research, 101, 697-706. https://doi.org/10.1016/j.
jbusres.2019.01.010

Wang, N., Huang, Y., Fu, Y., & Chen, L. (2022). Does lead userness matter for electric vehicle adoption? An 
integrated perspective of social capital and domain‐specific innovativeness. Journal of Consumer Behaviour, 
21(6), 1405-1419. https://doi.org/10.1002/cb.2087

Wijethilake, C., & Lama, T. (2018). Sustainability core values and sustainability risk management: Moderating 
effects of top management commitment and stakeholder pressure. Business Strategy and the Environment, 
28(1), 143-154. https://doi.org/10.1002/bse.2245

Yuan, B., & Cao, X. (2022). Do corporate social responsibility practices contribute to green innovation? The 
mediating role of green dynamic capability. Technology in Society, 68, 101868. https://doi.org/10.1016/j.
techsoc.2022.101868

Zhu, Q., Sarkis, J., & Lai, K. H. (2012). Green supply chain management innovation diffusion and its relationship 
to organizational improvement: An ecological modernization perspective. Journal of Engineering and 
Technology Management, 29(1), 168-185. https://doi.org/10.1016/j.jengtecman.2011.09.012

How to cite this paper

Bortoluzzi, D. A., Lunkes, R. J., & Zambra, E. M. (2023). Influence of green customer demand and eco-
control on eco-innovation and on the sustainable growth of beef sector companies. Revista de Contabilidade 
e Organizações, 17:e210290. DOI: http://dx.doi.org/10.11606/issn.1982-6486.rco.2023.210290


