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Abstract:
							                           
The touristification agenda has had considerable representation in the media in recent years because of tourism specialisation in cities. Existing literature has focused on using content analysis; however, previous content analyses have not typically been mapped. The main objectives were to conduct an in-depth measurement of urban tourism issues covered in the press and the stakeholders involved, but spatially. To show the spatial representation of touristification, Malaga is used as a case study as it is an emerging tourist city. The article analyses the content of 166 news items on touristification in Malaga published in the most-read local newspapers up to and including the year 2020. Data categorised were mapped to assign a sum of news articles about touristification issues at neighbourhood level. Density mapping shows a common pattern for each category: an over-representation of the city centre and a reduction in the number of news items per neighbourhood as we move away from the old town. A Pearson correlation coefficient shows a high spatial correlation between neighbourhoods in the press with several citizen initiatives geolocated on them. A spatial analysis shows where the negative impacts of tourism intensification happen, which may serve as a basis for the local administrations to develop an urban policy to safeguard residential use in those neighbourhoods under tourism pressure. This work serves as a basis for new research on touristification: the addition of case studies to identify common urban patterns and the definition of a social conflict index through the geolocation of the stakeholders involved.
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Resumo:
						                           
A agenda da touristificação tem tido representação nos meios de comunicação nos últimos anos devido à especialização turística nas cidades. O estado da arte esteve focado no uso da análise de conteúdos; porém, as análise de conteúdos prévios não têm sido, tradicionalmente, cartografiados. O principal objetivo persegue um estudo aprofundado das problemáticas relacionadas com turismo urbano na imprensa e os stakeholders envolvidos nos mapas. Para mostrar a representação espacial da touristificação, foi escolhida a cidade de Málaga como caso de estudo e destino turístico emergente. O artigo analisa o conteúdo de 166 notícias sobre a touristificação em Málaga publicados até 2020, inclusive, nos jornais locais com maior impacto medido por número de leitores diários. Os tópicos tratados foram cartografados segundo o número de notícias por bairro. O mapa de densidade mostra um padrão comum para cada categoria: uma sobrerrepresentação do centro da cidade e uma redução no número de notícias por bairro segundo nos afastamos do centro histórico. Uma correlação de Pearson mostra uma alta associação entre bairros na imprensa com presença de várias iniciativas geolocalizadas nelas. Uma análise espacial expõe onde os impactos negativos da intensificação turística acontecem. Isto pode servir como base para os governos locais para o desenvolvimento de políticas urbanas para a preservação do uso residencial nestes bairros sob pressão turística. Este trabalho serve como uma base para novas investigações da touristificação: a incorporação de casos de estudo para identificar padrões urbanos comuns e para definir indicadores de conflito social através da geolocalização dos stakeholders envolvidos.



Palavras-chave: Análise de conteúdos da informação, Gentrificação, Intensificação turística, Overtourism, Sistemas de Informação Geográfica, Stakeholders.
                                






        
            Introduction

            The paradigm shift in communication due to digitalisation has changed human interactions over recent decades (Arjona-Martín; Méndiz-Noguero; Victoria-Mas, 2020), and these relationships are taking place in a highly complex and continuously evolving scenario (Kim; Kang; Lee, 2021). Moreover, ‘cyberculture’ and its influence on social practices are predominant in the current context (Durmus, 2021; Lévy, 2007; Turner, 2021). Thus, media ecology has evolved towards message convergence and dissemination through different broadcasting nodes, which sometimes leads citizens to increase their participation and raise levels of democratic involvement (Jenkins; Ford; Green, 2013; Kobayashi; Ikeda; Miyata, 2006; Viché González, 2018). However, these changes occur in the classical public sphere simultaneously with the digital one (Dahlgren, 2018). These spheres overlap and alternate and, in the resulting mix, the former continues to be characterised by the power of mainstream media and the shaping of public opinion (Benkler, 2015; Matthes, 2012). In this regard, media discourse aims to address both audiences including the political one, showing the strong and reciprocal influence of all spheres involved (Aruguete, 2017).

            Open access information is a democratic feature (Suárez-Villegas et al., 2017), so the existence of media resources apart from large communication conglomerates contributes to democracy (Roel; Lafuente, 2005). Moreover, with the advent of the digital press or ‘cybermedia’ (Mayoral Sánchez; Abejón Mendoza; Morata Santos, 2016), not only have traditional media been forced to update their practices but they have also joined social networks to manage content and relate more fluidly and closely with their audiences (Caldera-Serrano; Romo-Fernández; Gómez-Crisóstomo, 2017; Cortés-Campos, 2016). Thus, social networks and digital editions have contributed to increasing public trust in the media, since they promote collaborative spaces for participation in the digital sphere (Lara, 2008; Torres-Martín; Castro-Martínez, 2021). Indeed, the traditional public preference for reliable media to access information has also been maintained during the SARS-CoV-2 (COVID-19) pandemic due to the high demand for information (Masip et al., 2020), especially from established and long-established sources (Casero-Ripollés, 2020).

            The role of the media as ‘gatekeepers’ (De-León-Vázquez, 2003; White, 1950) makes filtering inevitable to select, prioritise or reject information that is considered newsworthy (Wolf, 1987), thereby deciding de facto what does or does not appear in media coverage. In this context, the agenda-setting theory is applied, which shows how the media influences the population about what they should think in the short term and what issues should be relevant to public opinion (McCombs; Valenzuela, 2021). In this regard, the well-known agenda-building process is how those themes become part of the public debate. Eilders (1997) argues that if an issue is considered significant, it must achieve a high level of congruence in several media so that they all focus on the same topic similarly. This approach is related to framing theory, which is based on the idea that the news frames the shape and condition in which events are presented through messages, establishing which news stories dominates and which does not (Muñiz, 2020; Semetko; Valkenburg, 2000; Vreese, 2005).

            The presence of social movements has proliferated in the digital public sphere over the past few years. Nevertheless, only when the channelling of their demands is effective outside the digital space does it produce real recognition by the administration, so they must gain recognition as part of the public sphere (Sosa Valcarcel; Galarza Fernández; Castro-Martínez, 2019). When movements manage to make themselves public in the media, public protests are, arguably, not an effective way of communicating their demands (Smith et al., 2001). To address this, they can be planted in public opinion using other strategies to obtain coverage and communicate their messages and demands.

            Urban tourism has been one of the most widely covered topics in newspapers around the world in recent years (Table 1). The stakeholders involved, such as residents, take issue with the touristification phenomenon (Colomb; Novy, 2017), especially in southern European cities (Sequera; Nofre, 2019). The term ‘touristification’ refers to the use of public space by tourists and how their demands replace residential use and local trade for peer-to-peer (P2P) accommodation and franchises, respectively (Brossat, 2019; Vollmer, 2019). This has a negative impact on residents due to the growth of tourism in their cities, such as the expulsion of inhabitants in the name of ‘tourism gentrification’ (Gotham, 2005). Thus, many conflicts and disputes have emerged from defending the right to the city and the local identity of existing urban populations (Blanco-Romero et al., 2019; Calle Vaquero, 2019; Valdivielso; Moranta, 2019).

            


Table 1




Studies on touristification through content analysis in newspapers.
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 Note:
* The start date analysis and the sum of news items analysed for each newspaper, and in total are shown where data are provided in the cited study.
 Source: Authors (2022).








            Recent research has explored how newspapers cover community groups, residents and other actors involved in the conflict of interests due to urban tourism, through content analysis (Table 1). These qualitative and/or quantitative analyses offer insights into the struggles with the touristification phenomenon (Egio-Rubio; Fernández Toledo, 2020; Huízar Sanchéz; López Ramos; Baños Francia, 2020; Mansilla López, 2019) and identify relevant related topics such as: (1) Airbnb (Hassanli; Small; Darcy, 2022; Lehmann et al., 2020; Ozdemir; Turker, 2019); (2) gentrification (Adelman; Balta Ozgen; Rabii, 2019; Gin; Taylor, 2010; Ley; Teo, 2014); (3) overtourism (González-Reverté; Soliguer-Guix, 2022; Guizi; Breda; Costa, 2020; Mínguez; Blanco-Romero; Blázquez-Salom, 2022); (4) urban tourism (Boager; Castro, 2022); (5) tourism phobia (Pérez-García; García Abad, 2018); (6) rooming houses, which provide short-term rentals (Grant; Derksen; Ramos, 2019); and (7) hipsters, whose associated lifestyle has a spatial dimension contributing to the gentrification phenomenon (le Grand, 2020).

            All of them analyse the journalistic treatment of touristification through their discourse, but it is necessary to have a spatial perspective to identify the urban areas that the press focus on. Although, in this regard, Mínguez, Blanco-Romero and Blázquez-Salom (2022) map the spatial distribution of the number of news items published in the period analysed, the sum of news is desegregated by regions since the study area refers to a country. On a lesser scale, Ley and Teo (2014) map gentrification events reported by one of the newspapers considered in the analysis. However, these stories are represented by points and accounted for by neighbourhoods and districts, it is not possible to identify on a map which event is most news according to the sum of the news that report it. In this regard, it is necessary to define how to map thematic content from newspapers by neighbourhood as a territorial unit. Not only is it important to show which urban areas are reported in the press, but it is also necessary to identify on a map which stakeholders take part in the conflict of interest because of urban tourism. A few research studies list stakeholders by actors’ groups such as residents, market agents or tourists, but it is not shown where they operate through their geolocation (Boager; Castro, 2022; Egio-Rubio; Fernández Toledo, 2020; Grant; Derksen; Ramos, 2019; Guizi; Breda; Costa, 2020; Lehmann et al., 2020). From a territorial perspective, few studies have focused on mapping touristification using newspaper-related content and stakeholders. Such studies would allow an in-depth analysis of the spatial representation of the touristification processes in a city. This is the research gap that serves as a basis for the present work.

            The current work presents a methodology that can be used to map touristification content from newspapers by neighbourhoods and identify the actors that take part in the conflict of interest because of overtourism. The main goal is the spatial representation of (1) covered touristification issues that are measured according to the sum of news articles by neighbourhood as territorial unit and (2) stakeholders involved through geolocation. This would help identify urban areas where the negative impacts of tourism intensification take place as well as those with conflicts of interest between the local population and visitors, among other actors. The identification of these issues and actors on a map will allow local administrations to adopt future urban policies to address tourism gentrification in those neighbourhoods at risk of being touristified or under tourism intensification.

        

        
            Methodological Procedures

            
                Case study

                This qualitative study aims to understand the tourism gentrification phenomenon through its representation in local newspapers, using Malaga as a case study because it has experienced a tourism intensification process over the last decade (Chamizo-Nieto et al., 2022a). This tourist destination has three features that explain its touristification process in the urban centre and neighbourhoods close to it (Calle Vaquero, 2019): (1) a low-cost hub airport; (2) a cruise port for large shipping companies; and (3) a wide range of cultural and leisure activities. Thus, these tourist services have been increasing from 2009 to 2019: (1) the total number of air passengers has almost doubled (+170.86%), making Malaga the airport with the fourth highest number of passengers (19,858,656) to Spain in 2019 (Aeropuertos Españoles y Navegación Aérea, 2009, 2019); (2) the city of Malaga rose in the Spanish ranking of quality and innovative cultural offerings from nineteenth to the fourth place (Observatorio de la Cultura, 2009, 2019); and (3) even though the number of cruise passengers has decreased by nearly 10,000 in 2019 (476,973) compared to 2009 (487,955), the port of Malaga ranked in 2019 sixth in the national port ranking: down by just one place after a decade (Puertos del Estado, 2009, 2019).

                
                    Sample

                    A few studies have examined a collection of news items from the most-read newspapers according to a media audit (Boager; Castro, 2022; Guizi; Breda; Costa, 2020). Following the work of Egio-Rubio and Fernández Toledo (2020) in the Spanish context, this study is based on the significant impact of print newspapers or Kiosko y Más and Orbit measured in terms of daily readers according to the Asociación para la Investigación de Medios de Comunicación (AIMC, Association for Media Research) media audit. Thus, this research focuses on highly-read local newspapers in Malaga from April 2019 to March 2020 (Table 2). Newspapers with local circulation in Malaga are considered, but not those that cover regional or national news. Moreover, the news articles studies do not belong to a single newspaper to avoid possible editorial bias. The news collection belongs to the newspapers Diario SUR, Málaga hoy and La Opinión de Málaga. It is highlighted that the Diario SUR newspaper ranks first with 148,000 daily readers above national newspapers and with more than twice the impact based on readership of a sports newspaper, which is in second place. It is also pointed out that the La Opinión de Málaga newspaper shares the same impact with one of the national circulations over the same period. Within this selection, sport and economic newspapers have been discarded because the former focus on a specific topic, which does not cover touristification processes, and the latter just works with quantitative data.

                    


Table 2




Daily readers in Malaga from April 2019 to March 2020.




[image: 384378477011_t02_tabla.png]






 Source: own elaboration based on data provided by AIMC.








                    The collection of news items was carried out using the online archives of the three newspapers selected. The literature review shows current works, which gather news about the topic of research using mainly the keyword ‘Airbnb’ (Hassanli; Small; Darcy, 2022; Lehmann et al., 2020; Ozdemir; Turker, 2019). Likewise, a few research studies also include other keywords such as ‘sharing economy’ or ‘collaborative consumption’ (Ozdemir; Turker, 2019), and ‘Uber’ (Lehmann et al., 2020). Focusing on the tourism gentrification phenomenon, recent studies consider the keywords ‘turistificación’ (touristification) (Egio-Rubio; Fernández Toledo, 2020) and ‘gentrification’ with other related terms using the Boolean operator AND to combine search terms (Adelman; Balta Ozgen; Rabii, 2019; Ley; Teo, 2014). To have a holistic approach to the tourism gentrification phenomenon in the case of Malaga, the following keywords in Spanish were used to search for news: (1) ‘turistificación’ (touristification); (2) ‘gentrificación’ (gentrification); and (3) ‘apartamentos turísticos’ (peer-to-peer accommodation). The last keyword considered is a widely known Spanish term, which focuses on how conventional housing use is replaced by a P2P accommodation model. Moreover, this keyword includes other ones implicitly, such as viviendas turísticas (holiday housing), alquiler turístico (short-term rental) and apartamentos vacacionales (holiday apartments).

                    A total of 143 pieces of written news were traced that included the keywords considered within the title and body of the news in the historical series up to and including the year 2020. However, news items that do not offer content in which the tourism theme plays a more central role were excluded from the sample, even if they include at least one keyword. In addition to this first collection, a total of 23 news items have been included in the sample for being cited in the first search and covering the research topic, resulting in a final sample of 166 news items with an uneven quarterly frequency among the three newspapers analysed (Figure 1). The sum of news items could differ depending on the number of newspapers analysed or if the study area is regional or national in scale. However, the total sample collected in Malaga is representative of the city in the selected period considering previous works, which cover locations at different times and variable territorial scales (Table 1).
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Figure 1



Frequency of news published about touristification in Malaga per quarter.







Source: Authors (2022).








                

                
                    Content analysis procedure

                    To explore the main topics covered by the newspapers from Malaga, a dual qualitative and quantitative analysis has been conducted first: (1) an approach to the themes of interest or categories; and (2) general knowledge about the stakeholders involved, identifying those active citizen initiatives that put forward proposals to mediate in the conflict. To do so, the qualitative software Atlas.ti 22 was used to store news and to perform content analysis by coding topics and citizen initiatives, thanks to the classification of units of texts, words, phrases, expressions and quotations and even illustrations such as graphs and tables. These categories of analysis were based on those considered in the literature (Table 1), but confined to the context of Malaga. Therefore, coding was carried out to identify the thematic and main subjects discussed in each of the news items collected. Table 3 presents the categories used for analysis and content issues related to each of them as well as the sum of news items in which they are covered. Second, the analysis of the collected and categorised data was mapped through Geographic Information System (GIS; QGIS 3.10) considering the entire municipality of Malaga. In this regard, the neighbourhood is defined as the territorial unit to analyse the representation of touristification in city (N = 417). Neighbourhoods-polygons shape file posted on an open-data platform from local administration serves as the base geography for data implementation (Ayuntamiento de Málaga, 2020). Thus, (1) categories are mapped according to the neighbourhoods mentioned in the news where the topics appear, and (2) citizen initiatives are geolocated with latitude and longitude coordinates to show where they act over the city, and they were grouped by GIS to assign a sum of listings to each neighbourhood. Moreover, data are stored by neighbourhood in a comprehensive database to define the bivariate correlation between the sums of news articles about touristification that report on each neighbourhood and the number of citizen initiatives geolocated on them. For this purpose, the statistical package IBM SPSS 27 was used to define the Pearson correlation coefficient.

                    


Table 3




Thematic content of the labels about touristification in Malaga press.
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 Note:
* A news item can cover more than one category or subcategory.
 Source: Authors (2022).








                

            

        

        
            Results and Discussion

            Six categories have been assigned to the news items according to the content addressed (Table 3). Moreover, the geographical specificity of the news is considered at the neighbourhood level thanks to the mention of streets, squares, buildings, districts or even neighbourhood names in the news. Content analysis and neighbourhood coding show a total of 95 neighbourhoods with representation in newspapers from the total of 417 making up the entire municipality of Malaga (Table 4). To measure the representation of the touristification categories in the press, a red gradient has been chosen to identify mainstream neighbourhoods by ranges according to the Jenks natural breaks optimisation (Figure 2). R5 and R4 identify those over-represented neighbourhoods with the highest values, whereas R1 has the lowest; R0 refers to those neighbourhoods in the press which focus on at least one of the six themes’ content, but they do not report on a specific category separately. It is highlighted that the historic centre ranks first on the list at the top of news items which report every touristification category. Moreover, the city centre tops the list within the fifth range (R5), but not those neighbourhoods close to it, which are in a lower range (R4). This shows how print media focus on the old town as expected due to this urban area centralising tourist facilities (Chamizo-Nieto et al., 2022a). Additionally, there is a strong and significant correlation (r = 0.812; p < 0.001) between the number of news items which report neighbourhoods and the number of citizen initiatives geolocated there. This suggests that the spatial spread of the debate over the city is dependent on the old town and surrounding neighbourhoods, which allows protest and resistance movements to emerge in those neighbourhoods with tourism intensification (Chamizo-Nieto et al., 2022b).
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Figure 2



Touristification issues in Malaga by neighbourhood in the press.







Source: Authors (2022).








            Focusing on the sample’s temporal distribution (Figure 1), it is highlighted that the first news item collected includes the term ‘gentrificación’ (gentrification) for the first time in Málaga hoy. In this regard, it was not until 8 years later, in 2016, that the selected keywords started to be included in local news articles. Thus, the volume of news articles related to touristification is minimal at the beginning of the period analysed (2008-2016), but increases strongly to more than 50% of the total from 2017 until the emergence of COVID-19 in 2020. Simultaneously, the mean length of news items increases according to the mainstream relevance of touristification as a key social issue, especially from April to June 2018, because of several events such as: (1) citizen participation meetings and collaborative urban design in the European context of Integrated Sustainable Urban Development Strategies (ISUDS); (2) regulatory developments for the establishment of a noise pollution limit in several areas of the old town; (3) the demand for a common legislative framework on short-term rentals to regulate Airbnb offerings; and (4) emerging local protests and resistance movements against the rapid rise of P2P accommodation.

            All newspapers considered show differences in the number of news items published: La Opinión de Málaga is in first place, with a total of 75 news items, followed by Málaga hoy and Diario SUR, with 55 and 36 articles, respectively. Likewise, a content analysis by categories shows differences in the topic published even spatially (Figure 2). It is pointed out that some topics feature repeatedly in a wide-ranging collection of news items about tourism issues (Table 3): 58.43% on access to housing problems due to the lack of long-term rentals replaced by P2P accommodation (C4). This topic is also related to its regulation (57.23%; D1) to avoid the displacement of inhabitants to the city edge (Ioannides; Röslmaier; van der Zee, 2019; Jover; Díaz-Parra, 2022). That issue has been largely influenced by the tourism intensification policies spread across the city for the last decade (60.24%; E1), promoted by the European nomination of Málaga Ciudad de Museos: Donde habita el arte in 2016. Thus, the new cluster of cultural facilities created (Ramos Lizana, 2008) has attracted the Airbnb offer (Chamizo-Nieto et al., 2022a), which has also increased the sightseeing attractiveness of franchises in the city centre (Barrera-Fernández; García-Bujalance; Scalici, 2019). This tourism specialisation is also detected in other topics related to, although to a lesser extent, the loss of day-to-day commerce (24.70%; C1). Other newsworthy topics about safeguarding the local identity and culture of residents (E2) and tourist accommodation (D2) stand out with the same newspapers’ representation measured in news coverage with a 47.59% frequency.

            There is also an ideological use of touristification according to the political narrative, the interests of publishers and the social context at the posted moment (Gin; Taylor, 2010), as shown by discourse analysis in Malaga. Thus, the most-read local newspapers’ coverage of local tourism development is controversial, as 55 news articles are in favour, whereas 94 are against, and 17 of the sample do not take an explicit position on the debate. It is highlighted that the COVID pandemic affected discourse narratives in Malaga and in the rest of Spain (Mínguez; Blanco-Romero; Blázquez-Salom, 2022). The declaration of a state of alarm brought in healthcare measures such as the lockdown of the population, closed borders and suspension of any non-essential activity. It generated different narratives of economic reactivation due to the dependence on tourism and the adoption of health guarantees for promoting COVID-free destinations. Like the Barcelona press (González-Reverté; Soliguer-Guix, 2022), these messages in the journalistic narrative were also reflected in the most-read newspapers of Malaga from the start of the state of alarm—14th March of 2020. However, some of the different actors involved provided different narratives from a critical viewpoint on the revival of tourism, but they were under-represented. Thus, from this date until the end of 2020, the critical discourse against tourism issues diminished considerably. Thus, 25 of 41 news items collected focused on a positive outlook in favour of tourism reactivation, whereas 11 were against the return to pre-pandemic tourism in the short term, and 5 were impartial.

            
                Data mapping

                To further improve the diagnosis of touristification, categorised data mapping serves to show the differences between topics spatially. Figure 2 maps the six categories defined around touristification issues. Neighbourhoods mentioned in the press (N = 95) are mapped according to the sum of news items, which covers everyone, and they are coloured with a red gradient by ranges according to the Jenks natural breaks optimisation. The mainstream neighbourhood is the old town for all categories (R5), and the surrounding ones are at a lower level (R4). The spatial urban pattern is as follows: there is a decrease in the number of news items per neighbourhood as we move away from the historic centre, but not gradually in the case of the COVID-19 pandemic category. The neighbourhoods around the historic centre are considered a new growth area for sightseeing facilities due to the old town’s tourist attractiveness (Chamizo-Nieto et al., 2022a). One of the most-covered impacts of this specialisation on tourism in this area is the displacement of long-term rentals (97; C4), considering that P2P accommodation is increasing (95; D1) in competition with hotels (79; D2), and all in the context of a process of intensification of tourism (100; E1). Due to this, there is an over-representation of the city centre and neighbourhoods close to it, as shown on the map (see top 7 in Table 4). Likewise, these neighbourhoods belong to the city centre, which contains most of the urban regeneration priority locations (66; B1-3) also widely reported in the press throughout all design phases (Chamizo-Nieto; Nebot-Gómez de Salazar; Rosa-Jiménez, 2020). It is highlighted that not only are newspapers focused on the city centre and surroundings, but they also cover the coastline. However, it is noticed that there is a lesser representation on the waterfront eastwards and some of the outlying neighbourhoods of the old town (R3). It shows where future urban areas of tourism development might lie and where touristification issues might occur far from the city centre and its surroundings. In this regard, the spatial representation of the touristification process over the city not only displays where issues happen, but also shows new areas as ‘gentrification mainstream’ (Holm, 2013) because of urban tourism.

                


Table 4




Thematic content in the Malaga press about the neighbourhoods covered by newspapers (N = 95/417).
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 Note
* ‘All citizen initiatives’ refers to active and non-actives ones.
** A news item can cover more than one category.
 The neighbourhoods mentioned in the press have been listed according to the sum of news articles covering the defined categories (A–F) in them, with the highest at the top and the lowest at the bottom. Data have been tagged by ranges in a sequential colour code according to the Jenks natural breaks optimisation (Figure 2): the lowest values are in white and the highest ones are in red.
 Source: authors.








                Focusing on the citizen initiatives (Figure 3), 229 are represented in the most-read local newspapers batched by stakeholder groups, such as neighbourhood associations and emerging platforms. However, 153 are located in the municipality of Malaga and 88 of them are active according to their proposals posted in the press to tackle touristification. Notably, there is a strong positive correlation between the representation of neighbourhoods in the press according to the sum of news articles that report them and the number of active citizen initiatives located there (r = 0.777; p < 0.001), which seems to indicate greater activism where negative-growth tourism impacts happen. Nevertheless, this spatial relationship does not occur in those neighbourhoods categorised by R3: those neighbourhoods close to the old town and surroundings and along the coastline. This lesser citizen response in urban areas to the process of touristification could explain the emergence of resistance movements once tourism specialisation is at its peak.
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Figure 3



Citizen initiatives involved in the touristification phenomenon of Malaga.







Source: Authors (2022).








            

        

        
            Conclusion

            Media visualise and legitimise claims in the eyes of the public. This source is mainly considered in communication studies, but the present work serves to promote further research with the press also from the perspective of urban studies. Within the context of urban tourism, the press focuses on the touristification agenda in those tourist destinations with considerable tourism intensification, especially in the city centre. Based on content analysis, categorised data mapping may serve as a basis for the local administration to identify urban areas under touristification and elaborate urban policies to tackle this phenomenon. Moreover, mapping citizen initiatives shows the different actors involved in the tourist city. The spatial correlation between the sum of news items by neighbourhood about touristification and active citizen initiatives located in shows where the negative impacts of urban tourism happen and reveals the need to regulate tourism intensification and safeguard residential use. In this regard, the identification of the stakeholders involved can be used for new research on indicator systems to measure urban areas undergoing touristification, including the definition of a social conflict index. Spatial content analysis using most-read local newspapers is presented as a method to locate where touristification issues spread and shows not only urban areas under tourism intensification, but also new ones in progress. In this regard, local newspapers provide qualitative information that can be quantified through GIS mapping. This geospatial information shows how the touristification phenomenon covered in the press spreads over the city: which areas are over-represented, how they relate to each other spatially, where the negative impacts of tourism happen and which new places are at risk of being touristified.

        

    



Acknowledgments

Spanish Ministry of Universities (FPU19/02468) and Junta de Andalucía – Consejería de Fomento, Infraestructuras y Ordenación del Territorio, Servicio General de Vivienda (UMA.20.01).




References

Adelman, R. M.; Balta Ozgen, A.; Rabii, W. Buffalo’s West Side Story: migration, gentrification, and neighborhood change. City & Community, v. 18, n. 3, p. 770-791, 2019. Doi: https://doi.org/10.1111/cico.12412.

Aeropuertos Españoles y Navegación Aérea. Estadísticas de tráfico aéreo: informe anual 2009. Departamento de Estadística, 2009. Available from: https://www.aena.es/es/estadisticas/informes-anuales.html. Cited: Jan. 5, 2022.

Aeropuertos Españoles y Navegación Aérea. Estadísticas de tráfico aéreo: informe anual 2019. Departamento de Estadística, 2019. Available from: https://www.aena.es/es/estadisticas/informes-anuales.html. Cited: Sep. 30, 2020.

Arjona-Martín, J.; Méndiz-Noguero, A.; Victoria-Mas, J. Virality as a paradigm of digital communication. Review of the concept and update of the theoretical framework. Profesional de la Información, v. 29, n. 6, e290607, 2020. Doi: https://doi.org/10.3145/epi.2020.nov.07.

Aruguete, N. Agenda building. Revisión de la literatura sobre el proceso de construcción de la agenda mediática. Signo y Pensamiento, v. 36, n. 70, p. 36-52, 2017. Doi: https:/doi.org/10.11144/Javeriana.syp36-70.abrl 

Ayuntamiento de Málaga. Ordenación del territorio y vivienda. Portal Datos Abiertos Málaga, 2020. Available from: https://datosabiertos.malaga.eu/dataset. Cited: Feb. 14, 2020.

Barrera-Fernández, D.; García-Bujalance, S.; Scalici, M. Touristification in historic cities: reflections on Malaga. Revista de Turismo Contemporâneo, v. 7, n. 1, p. 93-115, 2019. Doi: https://doi.org/10.21680/2357-8211.2019v7n1ID16169.

Benkler, Y. La riqueza de las redes: cómo la producción social transforma los mercados y la libertad. Barcelona: Icaria, 2015.

Blanco-Romero A. et al. Not tourism-phobia but urban-philia: understanding stakeholders’ perceptions of urban touristification. Boletín de la Asociación de Geógrafos Españoles, n. 83, p. 1-30, 2019. Doi: http://dx.doi.org/10.21138/bage.2834.

Boager, E.; Castro, P. Lisbon’s unsustainable tourism intensification: contributions from social representations to understanding a depoliticised press discourse and its consequences. Journal of Sustainable Tourism, v. 30, n. 8, p. 1956-1971, 2022. Doi: https://doi.org/10.1080/09669582.2021.1970173.

Brossat, I. Airbnb: la ciudad uberizada. Pamplona: Katakrak Liburuak, 2019. Available from: http://katakrak.net/cas/editorial/libro/airbnb-la-ciudad-uberizada. Cited: Sep. 21, 2020.

Caldera-Serrano, J.; Romo-Fernández, L. M.; Gómez-Crisóstomo, R. Hacia la hibridación de los mass media: los contenidos audiovisuales en los principales medios impresos, radiofónicos y televisivos españoles. Códices, v. 13, n. 2, p. 37-49, 2017. Available from: https://cnb.gov.co/ojs/index.php/codices/article/view/53. Cited: Dec. 26, 2022.

Calle Vaquero, M. Turistificaicón de centros urbanos: clarificando el debate. Boletín de la Asociación de Geógrafos Españoles, n. 83, p. 1-40, 2019. Doi: https://doi.org/10.21138/bage.2829.

Casero-Ripollés, A. Impact of Covid-19 on the media system: communicative and democratic consequences of news consumption during the outbreak. Profesional de la información, v. 29, n. 2, e290223, 2020. Doi: https://doi.org/10.3145/epi.2020.mar.23.

Chamizo-Nieto, F. J. et al. Indicators for measuring tourism intensification in urban areas through their associative network: case studies from the Spanish Mediterranean coast. European Journal of Tourism Research, v. 32, 3202, 2022a. Doi: https://doi.org/10.54055/ejtr.v32i.2627.

Chamizo-Nieto, F. J. et al. Indicadores de intensidad de uso turístico y conflicto social: un estudio comparado de ciudades portuarias del arco mediterráneo. In: Bermúdez Vázquez, M.; Chaves Montero, A. (coord.). Investigación y transferencia de las ciencias sociales frente a un mundo en crisis. Madrid: Dykinson, 2022b. p. 1553-1583. Available from: https://www.dykinson.com/libros/investigacion-y-transferencia-de-las-ciencias-sociales-frente-a-un-mundo-en-crisis/9788413779249/. Cited: Jul. 20, 2022.

Chamizo-Nieto, F. J.; Nebot-Gómez de Salazar, N.; Rosa-Jiménez, C. Planifcación participativa y turismo urbano: por una turistifcación sin gentrifcación: un caso de estudio en la ciudad de Málaga. In: Pié Ninot, R. et al. (ed.). Touriscape 2: Transversal tourism and landscape. Conference proceedings, Barcelona 5th- 6th November 2020. Barcelona: Iniciativa Digital Politècnica, Publicacions Acadèmiques Digitals de la UPC, 2020. p. 179-193. Available from: http://hdl.handle.net/2117/334803. Cited: Jan. 15, 2021.

Colomb, C.; Novy, J. Protest and Resistance in the Tourist City. London: Routledge, 2017. Doi: https://doi.org/10.4324/9781315719306.

Cortés-Campos, R. Consumo de medios noticiosos en redes sociales virtuales (RSV) entre estudiantes universitarios. Razón Y Palabra, v. 20, n. 93, p. 483-496, 2016. Available from: http://revistarazonypalabra.com/index.php/ryp/article/view/31. Cited: Dec. 26, 2022.

De-León-Vázquez, S. La construcción del acontecer: análisis de las prácticas periodísticas. México: Universidad Autónoma de Aguascalientes, Universidad de Guadalajara, Consejo Nacional para la Enseñanza y la Investigación de las Ciencias de la Comunicación, 2003. Doi: https://doi.org/10.6084/m9.figshare.21136774.

Dahlgren, P. Public sphere participation online: the ambiguities of affect. Les Enjeux de l’information et de La Communication, v. 1, n. 19, p. 5-20, 2018. Doi: https://doi.org/10.3917/enic.024.0005.

Durmus, K. The Impact of Cyber Culture on New Media Consumers. In: David, S. et al. (ed.). Security issues and privacy concerns in industry 4.0 applications. Austin: Scrivener Publishing LLC, 2021. p. 229-247. Doi: https://doi.org/10.1002/9781119776529.ch12.

Egio-Rubio, C. J.; Fernández Toledo, P. Tratamiento en la prensa digital de un fenómeno geográfico: la turisificación. Cuadernos de Turismo, n. 46, p. 249-267, 2020. Doi: https://doi.org/10.6018/turismo.451831.

Eilders, C. The impact of editorial content on the political agenda in Germany: theoretical assumptions and open questions regarding a neglected subject in mass communication research. WZB Berlin Social Science Center, Discussion Paper, n. FS III, p. 97-102, 1997. Available from: http://hdl.handle.net/10419/49825. Cited: Dec. 26, 2022.

Gin, J.; Taylor, D. E. Movements, neighborhood change, and the media – Newspaper coverage of anti-gentrification activity in the San Francisco Bay Area: 1995–2005. In: Taylor, D. E. (ed.). Environment and Social Justice: An International Perspective (Research in Social Problems and Public Policy, Vol. 18). Bingley: Emerald Publishing Limited, 2010. p. 75-114. Doi: http://dx.doi.org/10.1108/S0196-1152(2010)0000018005.

González-Reverté, F.; Soliguer-Guix, A. Tourismification narratives and the ‘Transformative turn’ in tourism: an analysis derived from the Spanish press debate on the Barcelona tourism model. European Journal of Cultural Studies, v. 25, n. 5, p. 1324-1343, 2022. Doi: https://doi.org/10.1177/13675494221084119.

Gotham, K. F. Tourism Gentrification: The Case of New Orleans’ Vieux Carre (French Quarter). Urban Studies, v. 42, n. 7, p. 1099-1121, 2005. Doi: https://doi.org/10.1080/00420980500120881.

Grant, J. L.; Derksen, J.; Ramos, H. Regulating marginality: how the media characterises a maligned housing option. International Journal of Housing Policy, v. 19, n. 2, p. 192-212, 2019. Doi: https://doi.org/10.1080/19491247.2018.1436848.

Guizi, A.; Breda, Z.; Costa, R. How are overtourism and host–guest relationships portrayed by the Portuguese print media? International Journal of Tourism Cities, v. 6, n. 1, p. 215-232, 2020. Doi: https://doi.org/10.1108/IJTC-06-2019-0081.

Hassanli, N.; Small, J.; Darcy, S. The representation of Airbnb in newspapers: a critical discourse analysis. Current Issues in Tourism, v. 25, n. 19, p. 3186-3198, 2022. Doi: https://doi.org/10.1080/13683500.2019.1669540.

Holm, A. Berlin’s Gentrification Mainstream. In: Bernt, M.; Grell, B.; Holm, A. (ed.). The Berlin Reader. Bielefeld: Transcript Verlag, 2013. p. 171-187. Doi: https://doi.org/10.1515/transcript.9783839424780.171.

Huízar Sanchéz, M. A.; López Ramos, L.; Baños Francia, J. A. La modernización de Puerto Vallarta Renovación urbana o turistificación asistida? PASOS Revista de Turismo y Patrimonio Cultural, v. 18, n. 4, p. 831-842, 2020. Doi: https://doi.org/10.25145/j.pasos.2020.18.059.

Ioannides, D.; Röslmaier, M.; van der Zee, E. Airbnb as an instigator of ‘tourism bubble’ expansion in Utrecht’s Lombok neighbourhood. Tourism Geographies, v. 21, n. 5, p. 822-840, 2019. Doi: https://doi.org/10.1080/14616688.2018.1454505.

Jenkins, H.; Ford, S.; Green, J. Spreadable Media: creating value and meaning in a networked culture. New York: NYU Press, 2013.

Jover, J.; Díaz-Parra, I. Who is the city for? Overtourism, lifestyle migration and social sustainability. Tourism Geographies, v. 24, n. 1, p. 9-32, 2022. Doi: https://doi.org/10.1080/14616688.2020.1713878.

Kim, J; Kang, S; Lee, K. H. Evolution of digital marketing communication: bibliometric analysis and network visualization from key articles. Journal of Business Research, n. 130, p. 552-563, 2021. Doi: https://doi.org/10.1016/j.jbusres.2019.09.043.

Kobayashi, T.; Ikeda, K.; Miyata, K. Social capital online: collective use of the Internet and reciprocity as lubricants of democracy. Information, Community & Society, v. 9, n. 5, p. 582-611, 2006. Doi: https://doi.org/10.1080/13691180600965575.

Lara, T. La nueva esfera pública: los medios de comunicación como redes sociales. Telos: Cuadernos de Comunicación e Innovación, n. 76, p. 128-131, 2008. Available from: https://telos.fundaciontelefonica.com/archivo/numero076/los-medios-de-comunicacion-como-redes-sociales/?output=pdf. Cited: Dec. 26, 2022.

Le Grand, E. Representing the middle-class ‘hipster’: emerging modes of distinction, generational oppositions and gentrification. European Journal of Cultural Studies, v. 23, n. 2, p. 184-200, 2020. Doi: https://doi.org/10.1177/1367549418772168.

Lehmann, J. et al. Talking institutions in the sharing economy: a content analysis of actor quotes in the print media and a taxonomy of discursive strategies. In: vom Brocke, J.; Gregor, S.; Muller, O. (ed.). 27th European Conference on Information Systems: Information Systems for a Sharing Society - ECIS 2019, 8-14 June 2019. Stockholm and Uppsala, Sweden: Association for Information Systems, 2020. Available from: https://aisel.aisnet.org/ecis2019_rp/1. Cited: Jul. 12, 2021.

Lévy, P. Cibercultura: la cultura de la sociedad digital. Barcelona: Anthropos, 2007.

Ley, D.; Teo, S. Y. Gentrification in Hong Kong? Epistemology vs. Ontology. International Journal of Urban and Regional Research, v. 38, n. 4, p. 1286-1303, 2014. Doi: https://doi.org/10.1111/1468-2427.12109.

Mansilla López, J. A. No es turismofobia, es lucha de clases. Políticas urbanas, malestar social y turismo en un barrio de Barcelona. Revista Nodo, v. 13, n. 26, p. 42-60, 2019. Doi: https://doi.org/10.54104/nodo.v13n26.160.

Masip, P. et al. Consumo informativo y cobertura mediática durante el confinamiento por el Covid-19: sobreinformación, sesgo ideológico y sensacionalismo. Profesional de la información, v. 29, n. 3, e290312, 2020. Doi: https://doi.org/10.3145/epi.2020.may.12.

Matthes, J. Framing Politics: an integrative approach. American Behavioral Scientist, v. 56, n. 3, p. 247-259, 2012. Doi: https://doi.org/10.1177/0002764211426324.

Mayoral Sánchez, J.; Abejón Mendoza, P.; Morata Santos, M. El vídeo en la ‘prensa’ española: 2010-2015. Revista Latina de Comunicación Social, n. 71, p. 775-799, 2016. Doi: https://doi.org/10.4185/RLCS-2016-1120.

McCombs, M.; Valenzuela, S. Setting the Agenda: mass media and public opinion. Cambridge: Medford: Polity Press, 2021.

Mínguez, C.; Blanco-Romero, A.; Blázquez-Salom, M. COVID-19 as a stimulus for growth? The Spanish journalistic treatment of tourism during confinement. Cogent Social Sciences, v. 8, n. 1, 2137274, 2022. Doi: https://doi.org/10.1080/23311886.2022.2137274.

Muñiz, C. El framing como proyecto de investigación: una revisión de los conceptos, ámbitos y métodos de estudio. Profesional de la información, v. 29, n. 6, e290623, 2020. Doi: https://doi.org/10.3145/epi.2020.nov.23.

Observatorio de la Cultura. Observatorio de la Cultura: barómetro anual 2009. Madrid: Fundación Contemporánea, Ministerio de Cultura y Deporte, 2009. Available from: https://www.fundacioncontemporanea.com/img/20100705_111345.pdf. Cited: Sep. 30, 2020.

Observatorio de la Cultura. Lo mejor de la cultura 2019. Madrid: Fundación Contemporánea, Ministerio de Cultura y Deporte, 2019. Available from: https://fundacioncontemporanea.com/wp-content/uploads/2012/10/Observatorio-de-la-Cultura_Lo-Mejor-de-la-Cultura-en-España-2019-2.pdf. Cited: Sep. 30, 2020.

Ozdemir, G.; Turker, D. Institutionalization of the sharing in the context of Airbnb: a systematic literature review and content analysis. Anatolia, v. 30, n. 4, p. 601-613, 2019. Doi: https://doi.org/10.1080/13032917.2019.1669686.

Pérez-García, A.; García Abad, L. Turismofobia: presencia, impacto y percepción del concepto a través de los medios de comunicación impresos. adComunica: Revista Científica de Estrategias, Tendencias e Innovación en Comunicación, n. 16, p. 201-219, 2018. Doi: https://doi.org/10.6035/2174-0992.2018.16.11.

Puertos del Estado. Estadísticas tráfico portuario - 2009. Spain : Ministerio de Fomento, 2009. Available from: https://www.puertos.es/es-es/estadisticas/Paginas/estadistica_mensual.aspx. Cited: Jan. 5, 2022.

Puertos del Estado. Estadísticas tráfico portuario - 2019. Spain : Ministerio de Transportes, Movilidad y Agenda Urbana, 2019. Available from: https://www.puertos.es/es-es/estadisticas/Paginas/estadistica_mensual.aspx. Cited: Jan. 5, 2022.

Ramos Lizana, M. Málaga, ciudad de museos. Museo: Revista de la Asociación Profesional de Museólogos de España, n. 13, p. 217-253, 2008. Available from: https://www.researchgate.net/publication/267506248. Cited: Sep. 30, 2020.

Roel, M.; Lafuente, M. Políticas mediáticas y estrategias comunicativas: estructura del sistema de medios en España. Sphera Pública, n. 5, p. 9-15, 2005. Available from: https://www.redalyc.org/articulo.oa?id=29700501. Cited: Dec. 26, 2022.

Semetko, H. A.; Valkenburg, P. M. Framing European politics: a content analysis of press and television news. Journal of Communication, v. 50, n. 2, p. 93-109, 2000. Doi: https://doi.org/10.1111/j.1460-2466.2000.tb02843.x.

Sequera, J.; Nofre, J. Urban activism and touristification in Southern Europe: Barcelona, Madrid & Lisbon. In: Ibrahim, J.; Roberts, J. M. (ed.). Contemporary Left-Wing Activism: democracy, participation and dissent in a global context. London: Routledge, 2019. v. 2, p. 88-105. Doi: https://doi.org/10.4324/9781351047401.

Smith, J. et al. From protest to agenda building: description bias in media coverage of protest events in Washington, D.C. Social Forces, v. 79, n. 4, p. 1397-1423, 2001. Doi: https://doi.org/10.1353/sof.2001.0053.

Sosa Valcarcel, A.; Galarza Fernández, E.; Castro-Martínez, A. Acción colectiva ciberactivista de “Las periodistas paramos” para la huelga feminista del 8M en España. Comunicación y Sociedad, e7287, 2019. Doi: https://doi.org/10.32870/cys.v2019i0.7287.

Suárez-Villegas, J. C. et al. Accountability y culturas periodísticas en España: impacto y propuesta de buenas prácticas en los medios de comunicación españoles (MediaACES). Revista Latina de Comunicación Social, v. 72, p. 321-330, 2017. Doi: https://doi.org/10.4185/RLCS-2017-1167.

Torres-Martín, J. L.; Castro-Martínez, A. Prácticas comunicativas periféricas en los medios de comunicación en España: el caso de La Poderío. RAE-IC, Revista de la Asociación Española de Investigación de la Comunicación, v. 8, n. 15, p. 170-198, 2021. Doi: https://doi.org/10.24137/raeic.8.15.8.

Turner, F. Aux sources de l’utopie numérique: de la contre-culture à la cyberculture, Stewart Brand, un homme d’influence. Caen: C & F Éditions, 2021.

Valdivielso, J.; Moranta, J. The social construction of the tourism degrowth discourse in the Balearic Islands. Journal of Sustainable Tourism, v. 27, n. 12, p. 1876-1892, 2019. Doi: https://doi.org/10.1080/09669582.2019.1660670.

Viché González, M. El empoderamiento de los ciudadanos en internet. Revista Internacional de Pensamiento Político, v. 10, p. 85-100, 2018. Available from: https://upo.es/revistas/index.php/ripp/article/view/3587. Cited: Dec. 26, 2022.

Vollmer, L. Estrategias contra la gentrificación: por una ciudad desde abajo. Pamplona: Katakrak Liburuak, 2019. Available from: https://katakrak.net/cas/editorial/libro/estrategias-contra-la-gentrificaci. Cited: Sep. 7, 2020.

Vreese, C. H. News framing: theory and typology. Information Design Journal, v. 13, n. 1, p. 51-62, 2005. Doi: https://doi.org/10.1075/idjdd.13.1.06vre.

White, D. M. The “Gate Keeper”: a case study in the selection of news. Journalism Quarterly, v. 27, n. 4, p. 383-390, 1950. Doi: https://doi.org/10.1177/107769905002700403.

Wolf, M. La investigación de la comunicación de masas. Barcelona: Ediciones Paidós, 1987.





Apoio/Support

 Spanish Ministry of Universities(FPU19/02468) and Junta de Andalucía – Consejería de Fomento, Infraestructuras y Ordenación del Territorio, Servicio General de Vivienda (UMA.20.01).

 
Como citar este artigo/How to cite this article: Chamizo-Nieto, F. J. et al. The representation of touristification in media through mapping: the case of Malaga. Transinformação, v. 35, e237258, 2023. https://doi.org/10.1590/2318-0889202335e237258





Author notes 

Editor César Antônio Pereira


Correspondência para/Correspondence to: F.J. CHAMIZO-NIETO. E-mail: franciscochamizo@uma.es 




Conflict of interest declaration 

Conflict of interest The authors declare they have no conflict of interests.









OEBPS/2318-0889-tinf-35-e237258-gf03.jpg





OEBPS/384378477011_t03_tabla.png
Ref.

D

Topic
Category

Public space

Urban regeneration

Tourism specialisation

Tourist accormodation

Overtourism

COVID-19 pandernic

78

66

129

122

116

4z

No. of news” Ref.

A1
A2
A3
A4
Bl
B2
E3
c1
c2
c3
ca
D1
D2
E1
E2
F1
F2
F3
F4

Content
Subcategory
Catering trade: terraces and restaurants
Leisure events and commodification of public space
Parking
Road traffic versus pedestrianisation
New uses for heritage
Urban renewal projects
Citizen participation and collaborative urban design
Loss of local shops by franchises
Cruise ships
Nightlife
Lack of long-term housing because of short-term rentals
P2P accommodation
Hotel industry
Tourism intensification
Local identity and culture of residents
Vulnerability and dependence on tourism
Tourist accommodation as a temporary health centre
Closures of tourist attractions: confinement and quarantine
COVID-free promotion and reactivation of the tourism sector

No. of news”
52
26

20
29
25
4z
41
12
51
97
95
79

100
79
30

21
22





OEBPS/rva3843.png





OEBPS/384378477011_t02_tabla.png
Location Topic

Newspaper Daily readers (in 1,000s)
Malaga Seville Andalusia Spain Sports Economy
Diario SUR 148 .
Marca [:) . .
El Pais 38 .
As 28 . .
El Mundo 20 .
ABC 17 .
Malaga hoy 16 .
LaRazén 10 .
La Opinién de Mélaga 10 .
viva 8 .
20 Minutos 7 .
Ideal de Andalucia 3 .
Mundo Deportivo 4 . .
La Vanguardia 2 .
sport 2 . .
Expansion 2 . .
El Periédico 1 .
Diario de Sevilla 1 .
Cinco Dias 1 . .





OEBPS/384378477011_t01_tabla.png
Post news dates

No. ofnews items” Location(s) Newspaper(s) analysed (no. of news items) Start date” Finish date Study
532 Spain Over 100 different national, regional and local Spanish publications monitored by the digital newspaper archive MyNews 1% March of 2020 315 August of 2020 Minguez, Blanco-Romero and Blazquez-Salom (2022)
395 Barcelona (Spain) ABC (70)E] Mundo (67)El Pais (68)La Razén (51)El Peridico (61)La Vanguardia (78) 1 January of 2008 31 August of 2017 Pérez-Garcia and Garcia Abad (2018)
389 UsA The New York Tirmes (256)The Wall Street Journal (133) - 11™ Novermber of 2015 Lehrmanr et al. (2020)
387 UKJUSA The Guardian (162)New York Post (225) - 20™ November of 2017 Ozdernir and Turker (2019)
328 Barcelona (Spain) La Vanguardiakl Periédico de Catalunyakl PaisDiari AraCronica GlobalExpansion 2008 2020 Gonzélez-Reverté and Soliguer-Guix (2022)
272 Halifax (Canada) CBC Nova Scotia (37)Chronicle-Herald (175)Daily News (41)Metro Halifax (18)The Coast (1) 1 January of 1996 31 December of 2015 Grant, Derksen and Ramos (2019)
247 Lisbon (Portugal) Correio da ManhaPublicoExpressoObservador 2011 2017 Boager and Castro (2022)
216 UK The Guardian (15€)The Times (60} 2012 2014 le Grand (2020)
215 SF Bay Area, (California) Chronicle (79)Guardian (65)Business Times (14)Examiner (27)East Bay Express (11)Oakland Tribune (19) 1995 2005 Gin and Taylor (2010)
170 West Side, Buffalo, (NY) The Buffalo NewsBuffalo RisingBuffalo Spree 2010 2016 ‘Adelman, Balta Ozgen and Rabii (2019)
168 Spain El Pais (97)El Mundo (12)4BC (7)eldiario.es (52) 1 January of 2018 31 Decemnber of 2018 Egio-Rubio and Fernandez Toledo (2020)
123 6/31 LGA (Sydney) Manly Daily (27)lnner West Courier (20)Mosman Daily (23)North Shore Times (15)Southern Courier (S)Central Sydney (17)Wentworth Courier (22) - 2018 Hassanli, Small and Darcy (2022)
Jornal de Letras, Artes & Ideias (S)Expresso (6)Jornal Econdrmico (16)The Portugal News (4)Didrio de Noticias (24)
122 Portugal Correio da Manhi (12)Didrio de Noticias da Madeira (3)Jornal de Negécios (10)Jornalde Noticias (12)Jornal O Jogo (4)Jornal Piblico (25)Jornal Record (1) 15 March of 2018 15 March of 2019 Guizi, Breda and Costa (2020)
- La Zona Roméantica and Marina Vallarta Neighbourhoods, (Puerto Vallarta, Mexico) Vallarta Independiente 2017 2019 Huizar Sanchéz, Lépez Ramos and Barios Francia (2020)

- El Poblenou Neighbourhood, (Barcelona, Spain) La VanguardiaEl Periodico 15 May of 2016 1 July of 2018 Mansilla Lopez (2019)





OEBPS/2318-0889-tinf-35-e237258-gf01.jpg
RLLENG S B By
because of COVID19
147 March 2020
.
.
.
. .
.
b .
. .
. .
.
b o .
< .
. P
. o .
S . .
. . N
. . s :
o . . . . . 4
¢ o o o o . . H
. o« o e .
.
o .
7

Legent
News tem: 0 1

Newspapers: Diaro SUR(-), Malaga hoy (e} and La Opini6n de ilaga(e)

B MO0 LR aieh 38 { il Skt ardh O M00caibes < Dk

-






OEBPS/384378477011_t04_tabla.png
Neighbourhoods in press (N = 95) _ Citizen initiatives No. of citizen initiatives

Categories No.

of news items by category™*

Ref.  Neighbowhoodname  Active citizeninitiatives All" citizeninitiatives A-F Touristificationcategories A Publicspace B Urban regen. C Tourism spec. D Touristaccom. E Over-tourism F COVID-19 pandemic
1. Centro Histérico 18 36 -

3. Ensanche Centro 12 21 - D

5. San Felipe Neri 2 3 o ea

6 LaMalagueta 2 3 =

7. Lagunilas 2 4 =0

8  LaVicoria 2 3 T

10, LaTrinidad 0 2 I -

11, Perchel Norte 0 1 I -

16, Cristo de la Epidemia 0 0 T 3 s w0 9 1
17, Playas del Palo 0 0 T 3 s w0 8 1
18, Pedregalejo Playa 0 0 T 3 s w0 7 1
19, Perchel Sur 0 1 T 3 4 | ] 10 1
24, Las Acacias 0 0 w0 2 s w0 7 7 1
25, Capuchinos 1 1 9 3 4 s 8 7 ]
26, Pedregalejo 0 0 9 2 4 8 7 s 1
27, Plaza de Toros Vieja 7 8 8 2 4 8 7 3 1
28 Condede Ureila 0 0 8 2 4 8 7 3 1
28 Campos Hliseos 0 0 8 2 4 8 7 5 0
30, EMorlaco 1 1 8 1 4 8 7 3 0
31 Puerto 2 4 7 2 5 7 3 3 0
32 Cerrado de Calderén 1 2 7 0 El 7 7 3 0
33 ECandado 1 1 7 0 El 7 7 3 0
34 Miraflores el Palo 0 0 7 0 El 7 7 3 0
35 Pinares e San Antén 0 0 7 0 El 7 7 3 0
36 Torre e San Telmo 0 0 7 0 El 7 7 3 0
57, Huemn 0 0 3 1 5 3 5 3 1
38 Jardin dela Abadia 1 1 5 1 4 5 4 5 1
39 Pol Alameda 5 10 4 1 1 4 4 4 1
40, Monte e Gibralfaro 1 1 4 1 1 2 3 3 1
41 Bafios ael Carmen 1 1 4 1 1 4 0 1 1
42 Parque Ayala 1 1 4 0 El 4 4 4 0
43, Monte Sancha 0 0 3 2 2 2 1 1 | ]
44 ERocio 0 0 2 2 2 2 0 1 1
45, Recinto Ferial Cortijo Torres 0 0 2 2 2 1 1 2 0
46 Cruz de Humiladero 0 1 2 2 1 1 1 2 0
47 Tapacalera 2 4 2 2 1 1 0 2 1
48 Marmoles 0 0 2 1 1 2 1 2 1
43 EBulo 0 0 2 1 0 2 1 2 0
50, Dos Hermanas 0 1 2 0 1 2 0 1 0
51 Pol Ind. Ronda Exterior 0 0 2 0 1 2 0 1 0
52 Hacienda Bizcochero 1 1 1 1 1 1 0 1 1
53 Almudena 0 1 1 1 1 1 0 1 1
54 AveMaria 0 0 1 1 1 1 0 1 1
55 Cafiada de los Cardos 0 0 1 1 1 1 0 1 1
56 Colonia Santa Inds 0 0 1 1 1 1 0 1 1
57, FincaElPato 0 1 1 1 1 1 0 1 1
58 Hacienda Rolddn 0 0 1 1 1 1 0 1 1
59 LasMorillas 0 0 1 1 1 1 0 1 1
60, Los Antonios 0 0 1 1 1 1 0 1 1
61 Pacifico 0 0 1 1 1 1 0 1 1
62 Quinta Alegre 0 0 1 1 1 1 0 1 1
63 San Anarés 0 0 1 1 1 1 0 1 1
64 SanMiguel 0 0 1 1 1 1 0 1 1
65 Santalsabel 0 0 1 1 1 1 0 1 1
66 Segalerva 0 0 1 1 1 1 0 1 1
67 Cafiada delos Ingleses 1 1 1 1 1 1 0 0 0
68 Bellavista 0 0 1 1 1 1 0 0 0
69 Echeverria del Palo 0 0 1 1 1 1 0 0 0
70. Bl Chanquete 0 0 1 1 1 1 0 0 0
71 ElLimonar 0 0 1 1 1 1 0 0 0
72, LaTorrecila 0 0 1 1 1 1 0 0 0
73 Miramar 0 0 1 1 1 1 0 0 0
74, Muarmar del Palo 0 0 1 1 1 1 0 0 0
75 Playa Virginia 0 0 1 1 1 1 0 0 0
76 Caranque 1 2 1 1 1 0 0 1 0
77 Los Guindos 1 2 1 1 1 0 0 1 0
78 4deDiciernbre 0 0 1 1 1 0 0 1 0
78, Nicleo Gral. Franco 0 0 1 1 1 0 0 1 0
80, Martiricos 1 3 1 1 0 1 1 1 1
81 Caminoqe Sudrez 0 0 1 1 0 1 1 1 1
82 Ciudad Jardin 0 0 1 1 0 1 1 1 1
83 Gamarra 0 0 1 1 0 1 1 1 1
84, Haza del Campillo 0 0 1 1 0 1 1 1 1
85 LaBresca 0 0 1 1 0 1 1 1 1
86, LasChapas 0 0 1 1 0 1 1 1 1
87, Victoria Eugenia 0 0 1 1 0 1 1 1 1
88 SantaPaula 0 0 1 1 0 1 1 1 0
9. Dsmo. Dm Ciudad Jardin 0 0 1 1 0 0 1 1 0
90, Teatinos 0 0 1 0 0 1 1 1 0
91 Arraijanal 1 1 1 0 0 1 0 1 0
92 Laviia 0 0 1 0 0 1 0 0 1
95 Campanilas 0 0 1 0 0 1 0 0 0
94 LasFlores 0 0 1 0 0 0 1 1 0
95 Campo de Golf 0 0 1 0 0 0 1 0 1
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