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A B S T R A C T  

By the end of the nineteenth century picture postcards had become an advertising tool 

for businesses, and their importance would grow still more during the early decades of 

the twentieth century. Primary, secondary and professional schools of education 

(especially those of a religious nature) were also quick to make use of them, and state 

schools built at that time would, albeit somewhat later, follow suit. These postcards 

served as a “business” or “visiting cards” for these educational institutions, which used 
them to show families and the general public the image, and images, by which they 

wished to be known. This paper analyzes the general evolution in Spain of this modern 

type of advertising, which transmitted socio-cultural values and created school 

identities, while also looking at the different uses that were made of them, the norms 

followed and the diversity of images offered by some educational institutions. 

K E Y  W O R D S  

Postcards; Educational modernity; School image and advertising;  

History of photography; Spain, twentieth century.  

  



 

 

 

 

                                                           

1  This paper is part of Research Project EDU2013-42040-P, entitled “Imagen y educación: marketing, 
comercialización, didáctica (España, siglo XX)”, financed by the Spanish Ministry of Economy and Competitiveness. 
Translation: Stephen Hasler. 
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