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audiencias  en  Colombia
Revisiting  the  study  of  audiences  in  Colombia
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This  contribution  reviews   the  con-­
tinuities,   shifts  and  ruptures   in   the  

research  agenda  of  reception  analysis  

The  argument  is  made  that  in  the  study  

of  audiences  researchers  are  increas-­

ingly  interested  in  the  pedagogical  –as  

opposed  to  the  political–,  dimension  
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