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Abstract

Guided by the Social Representation Theory, this study aims at investigating rural social representations among farmers in State
of Espirito Santo - Brazil by analyzing the semantic field associated to the representational object “rural person”; the organi-
zational principles of individual attitude in face of shared content; and the anchoring processes. Two hundred (200) residents,
aged between 7 and 81, belonging to four generations of a rural community participated in individual interviews in this study.
The results analyzed using software SPAD-T showed that rural sociability is represented from the positive association to the
agricultural and community spheres, as well as from the negative comparison between country and city life, which causes feeling
of depreciation and critical evaluation about the poor investments in rural areas. It also identified that personal and community
values strengthen the positive image of rural identity, showing strategies to maintain the country way of life among different
generations in this community.

Keywords: rural identity; social representation; rurality; sociability

Representagdes Sociais e Sociabilidade Rural entre Camponeses de uma Comunidade Rural

Resumo

Orientado pela Teoria das Representa¢Ges Sociais, o estudo teve como objetivo investigar as representagdes sociais de ruralidade
entre camponeses do estado do Espirito Santo, através da analise do campo semantico associado ao objeto representacional
“pessoas do meio rural”, dos principios organizadores dos posicionamentos individuais frente ao contetido compartilhado e
dos processos de ancoragem. Por meio de entrevistas individuais, participaram do estudo 200 moradores de quatro geracdes de
uma comunidade rural, com idades entre 07 ¢ 81 anos. Os resultados, analisados com auxilio do sefiware SPAD-T, indicaram que
a sociabilidade rural é representada a partir da associagdo positiva as esferas agricola e comunitaria, bem como da comparagio
negativa entre campo-cidade, esta gerando sentimento de desvalorizagdo e avaliagdo critica sobre a falta de investimento na zona
rural. Identificou-se ainda que valores pessoais e comunitarios atuam refor¢cando a imagem positiva da identidade rural, eviden-
ciando estratégias de manuten¢éo do modo de vida camponés entre as diferentes geragdes da comunidade.

Palavras-chave: identidade rural, representacio social, ruralidade, sociabilidade

Representaciones Sociales y Sociabilidad Rural entre Campesinos de una Comunidad Rural

Resumen

Orientado por la Teorfa de Representaciones Sociales, el estudio tuvo como objetivo investigar las representaciones sociales y
rurales entre campesinos del estado de Espirito Santo - Brasil, a través de analisis de campo semdntico asociado al objeto repre-
sentativo ‘persona del medio rural’; investigar también los principios organizadores de ubicacién individual frente al contenido
compartido y de los procesos de anclaje. Se realizaron entrevistas individuales con 200 habitantes de cuatro generaciones de
una comunidad rural, con edades entre 7 a 81 afios. Los resultados analizados con auxilio del soffware SPAD-T, indicaron que
la sociabilidad rural estd representada a partir de la asociacion positiva con las esferas agricolas y comunitarias, y también la
comparacién negativa entre campo-ciudad, estd generando sentimientos de desvalorizacion y evaluacion critica sobre la falta de
inversioén en la zona rural. Se identificé ademas que valores personales y comunitatios refuerzan la imagen positiva de la identi-
dad rural, evidenciando estrategias para mantener el modo de vida campesino entre las diferentes generaciones de la comunidad.
Palabras-clave: identidad rural; representacion social, rural; sociabilidad

Introduction distinct, propetly rural social experiences and identities

(Bonomo & Souza, 2010; Carneiro, 2005; Fialho, 2005;

The concept of urban sociability currently adopted
supports the idea that the rural way of life may dis-
appear, as an inevitable consequence of development
and the expansion of cities (Del Priore & Venancio,
20006). However, contrary to what rural sociology the-
orists predicted, rural sociability seems to resist the
urbanization process, allowing for the configuration of
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Moreira, 1999), comprising the numerous rural identi-
ties that mark the Brazilian rurality.

When analyzing the rural context from the per-
spective of psychosocial phenomena (Howarth, 20006;
Jodelet, 2001), it stands out the complexity of the social
imaginary that organizes the rural and urban environ-
ments, permanently constructed and reconstructed
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from the relationships between social groups that carry
meanings that guide representational and identity pro-
cesses (Moscovici, 1978; Tajfel, 1982). According to
Deschamps and Moliner (2009) and Moreira (2005),
the construction of social belongingness is markedly
a relational process, in which distinct and oppositional
identities act in the social relationship established; that
is, “ruralities can only exist and be thought from their
relations with something that the culture signifies as
non-rural” (Moreira, 2005, p. 19).

Despite the movements of affirmation of the rural
way of life, evidence points to the reduction of the num-
ber of people in the country, a mobility phenomenon
that may reflect the effects of the social identification
processes with the reference environments (Breakwell,
2001; Carneiro, 2005; Duveen, 2001). According to
data presented by the Brazilian Institute of Geography
and Statistics - IBGE (2010), only 15% of the Brazilian
population lives in rural areas, a trend also observed in
the state of Espirito Santo, region where the present
study was conducted, in which only 16% of the popula-
tion currently lives in the rural district.

The increasing pressure from urban hegemony
reaffirms the need to investigate how rural peasants —
which are a social minority in the established relational
context — have lived this process, once rural individuals
have been historically associated to negative stereotypes,
which qualify them, for instance, as ignorant and back-
ward (Bonomo, 2010; Del Priore & Venancio, 2000).

Given the presented data, this study aimed to
investigate the social representations of rural sociability
in a socio-cultural community context, once this social
setting favors the analysis of representational and social
identification processes (Moscovici, 1978; Tajtel, 1982).
It should be noted that the community perspective
adopted in this context implies the practice of inte-
grative activities, sense of belonging, and existence of
social ties among its members (Bonomo, Souza, Melotti
& Palmonari, 2013).

The Theory of Social Representations proposed
by Serge Moscovici in 1961 (Jodelet, 2001) is presented
as a heuristic and hermeneutic support, both from the
epistemological and the methodological perspectives,
to analyze phenomena whose central elements are the
associations between cognition and social relations. The
way we define reality, name and interpret everything
around us, establishes a close relationship with social
representations, since they are producers as well as prod-
ucts of the psychosocial universe substrate (Moscovici,
1978). The definition of social representation requires,

therefore, a very extensive referential of concepts; how-
ever, it is important to clarify that it constitutes a way
of knowledge, corresponding to a type of social — and
practical — thought, which is related to the understand-
ing of reality (Jodelet, 2001).

The great Moscovician theory originated three
main approaches: the cultural approach, from Denise
Jodelet; the structural approach, from Jean-Claude
Abric; and the societal approach, from Willem Doise,
being the latter the line of research by the Geneva
School, and the one that is adopted as a theoretical
reference in the present study. To Doise (1989), social
representations must also be studied from a sociological
dimension, integration that resulted in the proposition
of the four levels of analysis: 1) intraindividual, 2) inter-
personal, 3) intergroup, and 4) societal.

Therefore, the Geneva School aims to empha-
size the social integration of individuals as a source
of variability of social representations (Doise, 2002).
This perspective connects the individual to the collec-
tive in order to articulate the individual explanations
to the societal ones, clarifying the various forms in
which subjects place themselves in operation in society.
This social dynamism is structured by interactive and
positioning ways, or still, by general values and beliefs
(Almeida, 2009).

Attempting to explain this interaction, a group of
researchers established a theoretical and methodological
approach of social representations, i.e., the three-phase
model or the three-dimensional approach (Doise, 2002;
Clémence, Doise & Lorenzi-Cioldi, 1994). This model
presupposes a hypothesis for each stage of the analysis
(Almeida, 2009): 1) shared beliefs (in this phase occurs
the identification of the mutual representational field);
2) differences in positioning regarding a given object (at
this stage the task is to identify the organizing principles
of individual positioning); and 3) the representations
are characterized by positioning anchoring (phase in
which psychological, social, and psychosocial anchor-
ing are investigated).

In this perspective, psychological anchoring is
the one that presents representations by means of
their individual modulations. Social anchoring, in turn,
corresponds to the gathering of similar social repre-
sentations from shared experiences and beliefs; and
finally, psychosocial anchoring refers to the symbolic
link between the subject and society in its plurality of
outlooks and values (Almeida, 2009; Bonomo et al.,
2013). The analytical perspective of the non-consen-
sual strand of representations derives precisely from
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these three models of anchoring, assuming the study
of the principles that rule individual positioning, as well
as the sense of social belonging (Clémence et al., 1994).

As an interface phenomenon with social repre-
sentations (Breakwell, 2001; Duveen, 2001; Duveen &
Lloyd, 1990; Howarth, 2006), social identity has been
studied by means of different strategies and theoreti-
cal currents, even in the field of Social Representations.
Duveen (2001), aiming to identify how social identities
are formed and the role of the social representations
in this process, argues that identity is constructed both
by internal agents of a particular group and by exter-
nal dimensions. It is not necessarily related to physical
likeness or to identical feelings and ideals, and it also
allows, as a relational process, for the formation of dif-
ferent social identities associated to the same individual
(Howarth, 2002). To Andersén (2010), “social represen-
tations function as building blocks for social identities,
which in turn create other social representations” (p. 3).

The understanding of identity dynamics implies
the analysis of group relations, assuming that the iden-
tity of individuals is built according to the groups to
which they belong (Bonomo, 2010; Tajfel, 1982). How-
ever, when considering that individuals are inserted
in different groups, which embody the diverse social
categories that constitute the references of sociabil-
ity (Deschamps & Moliner, 2009), the analysis goes
beyond the investigation of how a determined group
perceives itself, and it is also important to reflect on
how this is created through alterity relations.

As a “product of a double process of construc-
tion and social exclusion that, inextricably linked, such
as the two sides of a single sheet of paper, maintain
its unity by means of a system of representations,’
(Jodelet, 1998, pp. 47-48) according to Deschamps and
Moliner (2009) and Souza (2004), the interface identity-
alterity, acts in order to defend the group of belonging,
maintenance of identity boundaries, and formulation
of positive self-image of individuals associated to
determined social belonging, In the search for the
positive szatus, therefore, the identity function of social
representations stands out, protecting the specificity
of groups (Abric, 2003; Vala & Lima, 2002), process
in which the proposition of the present study is based.

Considering the arguments outlined above, and
guided by the Theory of Social Representations, this
study aimed to investigate the social representations
of rurality among four generations of peasants in a
rural community in the state of Espirito Santo, Brazil.
Through this research proposal, we seck to understand
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and analyze how a social group, historically represented
by negatively valued meanings and widely propagated in
the hegemonic social thought (Del Priore & Venancio,
2000; Stropasolas, 20006), elaborates the social represen-
tations of their own sociability, i.e., being a rural person.

Given the presented objective and the hypoth-
eses underlying the study of social representations
from the theoretical and methodological three-phase
model (Berti, Pivetti & Melotti, 2008; Doise, Clémence
& Lorenzi-Cioldi, 1995), it is likely that the results of
this investigation reveal: (a) a shared representational
field including both elements present in the hegemonic
social representations of rurality and meanings sup-
porting the rural identity to guide the identification
process in the different generations of the community;
(b) organizing principles based on the thematic universe
of rural sociability guided by the relation with nature,
way of agricultural production, community values, and
elements of comparison countryside-city; (c) anchoring
processes from gender and generation belongings influ-
encing the modulation of different representations.

Considering the lack of scientific research on the
rural population in the field of Psychology and given
the intensification of the rural-urban mobility phe-
nomenon, especially among the rural youth segment,
responsible for the reproduction of the local social
fabric (Froehlich, Rauber, Carpes & Toebe, 2011), the
study of the identity and representational processes
that are configured on the interface between realities
and the urbanity-rurality dialogic social categories can
contribute to the contextualization of the social reality
of rural groups, access to the imaginary of its members
on different social objects significant to positioning in
their particular context, and in the analysis of the psy-
chosocial processes that contribute to the construction
of their social identity.

Method

Community context

The research was conducted in a rural community
in the state of Espirito Santo including 167 families,
with family-based agriculture production (Fialho, 2005;
Moreira, 1999), socio-religious model according to the
Basic Ecclesial Communities - CEBs (Baltazar, 2004;
Mainwaring, 2004), as well as interaction between
households and development of community activities,
a sociability that also reflects in the educational model
present in this context. The school system is based on
the pedagogy of alternation (Nosella, 2007), a strategy in
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which the student remains one week studying at school
and the other with the family, working on family agri-
culture and developing school-family-community
integrated activities.

The rural context in question can be characterized,
therefore, by the sense of belonging to the collective, the
existence of beliefs and values, and by the interaction
within the families, comprising a field of study favora-
ble to the analysis of social representations (Bonomo &
Souza, 2010; Jodelet, 2001), in which the subject of the
representation combines the condition of group belon-
ging and shares meanings about the main social objects
in their way of life and social relations.

FParticipants

The study was conducted with 200 inhabitants of
a rural community in the state of Espirito Santo, aged
between 07 and 81 years, representing 34.84% of the
total population in the community where the research
was conducted.

The sample is equally distributed regarding the
variable gender and the four generational groups in
the community, i.e., each group consists of 50 subjects,
and 25 females and 25 males from each generation
were interviewed.

Next, we present the characterization of par-
ticipants according to the age groups: (a) the fourth
generation (n=50), composed by the children, with ages
ranging between 7 and 12 years, and mean age of 9.88
years (D =1.62), with all participants regularly attend-
ing the local school system; (b) the third generation,
comprised by the youth segment of the community
(n=50), including singles with age range from 15 to
25 years (M=17.72; §D=2.54). Like the fourth genera-
tion, all members of the third generation group were
born in this community. Regarding school attendance,
in this group, 34% quit studying (24% completed high
school and 10% elementary school), 60% are attending
high school (most of them are attending the School of
Rural Pedagogy) and 6% are in higher education; (c) the
second generation (n=>50), in turn, represents the adult
portion of the community or the family heads, in which
all members are married and work as rural workers.
With 68% of subjects born in the community, most
of them has only primary (52%) or fundamental (26%)
education and ages ranging between 35 and 45 years
(M=39.06; $D=2.73); (d) fourth generation, respon-
sible for the construction of the community, with 60
years or more (M=67.56; §D=5.63). In this age group,
18% are widowers, and it includes people that migrated

from other rural areas in the state of Hspirito Santo,
presenting a mean of 3 years of education. In line with
the family agriculture production model, which pro-
vides the community’s survival, all participants from the
first generation are retired as small farmers.

Among the sample characteristics assumed as
complementary variables for the analysis of the social
anchoring process before the representational field of
“people from the rural environment, the variables gender and
generational group were used. These variables were
chosen due to the possibility of investigating whether
gender and generation belonging contributed to the
variability of the representational field and to specific
positioning, according to methodological guidance of
the three-phase model (Doise, 2002).

Instrument and data collection procedure

Data collection was carried out in the rural com-
munity through individual interviews, at locations
indicated by the participants themselves, and according
to their availability, respecting the ethical aspects. Fol-
lowing the guidelines of Resolution 466/2012 of the
National Health Council, all participants were informed
about the study objectives, registering their consent by
signing the Informed Consent Form for participation
in research projects (for participants under the age of
18, parents/guardians signed the agreement term).

With a standard procedure of data collection
and after 12 months of fieldwork by the responsible
researcher, all interviews were led exclusively by the
main author of this study, and conducted at the homes
of participants, at the coffee and pepper plantations,
and in the facilities of rural schools (third and fourth
generations).

The instrument for data collection was composed
by the following sections: (a) identification of social
values in the rural environment (“Which values pres-
ent in the rural environment do you consider the most
important for your life”); (b) questions to characterize
the sample, such as age, gender, marital status, educa-
tion, place of birth and profession; as well as (c) free
evocations (De Rosa, 2003; Doise et al., 1995) for the
inductor terms ‘ural’and ‘people from the rural environment
(or rural people)’ (“What do you think, feel, imagine
when I say...?”), strategy that enabled us to identify the
semantic field associated with these objects.

Concerning the evocation technique or free asso-
ciation technique (Abric, 2003), widely used in studies
on social representations, it consists on suggesting a
word or inducing expression to the participants, and,

Psico-UST, Braganca Panlista, v. 22, n. 2, p. 235-248, mai./ ago. 2017



from this term, they are asked to answer “what do think,
feel or imagine)” as freely as possible, in relation to the
presented object. The goal is to get words or phrases
(three to five elements) that will compose the corpus of
data on the object of representation, revealing its con-
tent more directly.

Data processing

From the nature of the information collected,
we proceeded to cleaning the elements from data-
bases related to the values associated with rurality and to
the free evocations of the terms ‘rural’ and ‘rural people’.
This process was conducted through Content Analysis
(Bardin, 2002, 2003), using the grouping/distinction
semantic criterion. Then, the analyzed elements were
subjected to the procedures of the SPAD-T program
(Lebart, Morineau, BECUE & Hacusler, 1994). The
repetition of the same term among the evocations of
the same participant led to the selection of the term in
the first position and its suppression in the subsequent
positions (Deschamps, 2003).

Through factor correspondence analysis and
cluster formation, performed by the SPAD-T software
(Villano, Bastianoni & Melotti, 2001), it was possible
to identify the clusters related to the values associated with
rural and to the representations relating to the terms
‘rural’ and ‘peaple from the rural environment/ rural people’.
The provision of this data set enabled the definition of
variables to analyze the anchoring of representations
related to the objects in question. The description and
analysis of the results refer to the positioning of sub-
jects in the representational field from their sense of
belonging in different groups (Doise et al., 1995).

Results

The presentation of results is organized from three
main sections: (1) characterization of the shared repre-
sentational field for the object ‘rural people’; (2) analysis
of the organizing principles of social representations
of ‘rural people’, and (3) analysis of the psychological,
social, and psychosocial anchoring processes. This last
section is divided into three sets of results, such as:
demarcation of the variables that guided the analysis
of each anchoring, social representations of ‘rural’ and
social values associated with rural.

Characterization of the shared representational field of ‘rural
people’

The corpus of data related to the object of repre-
sentation ‘rural people’ was composed of 932 words,
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considered by the SPAD-T software 86.5% of the total
(806 terms), and a mean of evocation of 4.6 words per
respondent. As shown in Table 1, the total of elements
related to the object in question had a cut referenced
by frequency greater than or equal to 6 (f = 6) and was
composed by 38 different components.

The elements that were part of the representa-
tional field linked to the object in analysis were gathered
in six categories. The developed categories seek to pro-
vide an overview of the components of the shared
content for ‘rural people’, enabling a better understanding
of identified meanings.

Next, we present the identified categories (Bar-
din, 2002, 2003): 1) Social interaction: it presents
clements linked to how subjects relate to peers and
to the groups to which they belong; 2) Social values:
it refers to the way subjects value things, according
to the assessment of what they consider important
in rural sociability; 3) Disadvantages: it includes the
critical points and the difficulties faced in the rural
context; 4) Rural way: gathers elements that are recur-
rently assigned to rurality, characterizing the rural way,
besides the term #ice, which contributes to reinforcing
the positive aspects of rural identity; 5) Nature: it
integrates meanings related to the way people interact
with the environment; 6) Work: it refers to elements
that are linked to aspects of labor and the agricul-
tural way of production. The element ‘study’ was not
associated with the created categories, despite being
present in evocations.

Analysis of the organizing principles of social representations
of ‘rural people’

In the identification of the most significant ele-
ments for the constitution of the factors, we assumed
an a.c. (absolute contribution) > 100/total number of
elements. Considering that the semantic field of the
representation object consisted of 38 different terms,
there are significant values above 2.63. Table 2 shows
the resulting factor plan of the crossing between Fac-
tors 1 and 2, related to the representational field of
‘rural people .

Factor 1, resource assessment vs. rural way of life, pres-
ents the most significant terms on the left pole (resource
assessment): ecological (a.c.=12.2), agriculturalists (a.c.=10.8),
healthy (a.c.=9.2), poor (a.c.=9.1), sustainable (a.c.=7.3),
study (a.c.=5.2) and hardworking (a.c.=3.4), showing
aspects related to rural self-sustainability and agricul-
tural work. Opposed to the left pole, the following
elements are positioned in the rural way of life pole:
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religious (a.c.=5.3), communicative (a.c.=4.9), interaction
(a.c.=4.9), united (a.c.=3.4) and friends (a.c.=3.2), which
refer to the relations experienced at the community’s
interaction context.

While the first factor focuses on the positive
aspects of rural life, the second factor presents an
assessment of being rural that reflects on the identi-
fied polarity (positive and negative images of rural
sociability). In the pole positive image of being rural, stands
out terms such as healthy (a.c.=5,3), nice (a.c.=4.8),
good (a.c.=4.3), sustainable (a.c.=3.8), ecological (a.c.=3.4)
and educated (a.c.=3.1), and in the pole negative image of
being rural, in turn, the most significant terms are poor
(a.c.=44.0), depreciated (a.c.=9.1) and /less study (a.c.=7.3).

Analysis of the anchoring processes

For the analysis of each type of anchoring (Doise
etal.,, 1995), we chose the following variables, according
to each modality of this process: (i) psychological anchor-
ing, evidenced by the formation of clusters, composed
by subjects grouped according to the most typical ele-
ments of the representations of ‘rural people’, (ii) social

Table 1
Characteristic elements of representations of rural people

anchoring, investigated through the projection, in the
factorial plan, of the additional variables gender and
generation; and finally, (iii) psychosocial anchoring was ana-
lyzed through the social representations linked to ‘rural
and the values associated to rurality, from the projection of
the clusters related to these dimensions on the factorial
plan of the social representations of ‘rural people’.

Psychological Anchoring
There were three clusters associated to the social

representations of ‘rural people’, named agricultural-
ists, depreciated and communal, according to their more
characteristic content, as shown in Table 3. Such sets
of meanings expressed by clusters can be considered
social representations specific of the object, according
to each grouping of the subjects of the representation
(Berti et al., 2008).

With regard to Cluster 1, consisting of 44 partici-
pants, 28 distinct words were evoked 206 times, with a
mean of evocation of 4.7 per participant. This group
gathers, mostly, meanings related to agriculture, so
it was named agriculturalists (Factor 1: Test-V = -18.4;

cat. 1 evoked terms freq. cat. 2 evoked terms freq. cat.3 evoked terms freq.
friends 58 supportive 62 poor 14
interaction 38 good 37 less study 13
communal 26 cheerful 26 depreciated 10
o  united 23 honest 18 old clothes 07
'% communicative 21 § equalitarian 17 Q,?O
g educated 20 §  religious 14 ‘;i
E known 13 % fighters 13 —§
'§ leisure 11 & careful 09 3
? family 11 responsibility 08
playful 11 respectful 08
affectionate 07
welcoming 06
cat. 4 evoked terms freq. cat. 5 evoked terms freq. cat.6 evoked terms freq.
simple 47 sustainable 24 hardworking
.. ourway 30 ecological 12 agriculturalists
E‘ calm 25 £ healthy 09 %
§ free 17 S B
" humble 16
nice 15
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Factor 2: Test-V = - 4.4). Cluster 2 groups 14 subjects,
with 18 distinct words evoked 63 times, and mean of
evocation of 4.5. This group highlights the difficulties
associated with the rural context, highlighting meanings
that depict the negative dimension of the rural way of
life, and for this reason, it was called depreciated (Fac-
tor 1: Test-V = -8.9; Factor 2: Test-V = 19.5). Cluster
3, in turn, assembles the majority of participants, 142
subjects, with evocation mean of 4.7, and 37 distinct
terms mentioned 663 times. In this group the mean-
ings are linked to the sociability of being rural, and on
that basis they were named communal (Factor 1: Test-V
= 21.7; Factor 2: Test-V = -6.3). Table 2 shows the pro-
jection of social representations of ‘rural people’ in the
factorial plan.

Social anchoring
Among the variables selected for the investigation

on social anchoring, we observed the influence of the
generation variable while developing the ‘rural people’ rep-
resentational field. Together, the meanings that make
up the shared field rural people reflect polarities that

Table 2
Factorial plan related to the rural people representational field
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possibly relate to the groups each individual belongs
to (Doise, 2002). That is, belonging to a particular age
group makes certain objectives priorities for the group
and determines adherence to new practices, which, in
turn, influence the social representations of that group
(Deschamps & Moliner, 2009).

Considering Factor 1, which combines compo-
nents related to the resources assessment (left pole) and
to the rural way of /fe (right pole) we can observe that
the individuals of the fourth generation (Factor 1: Test-
V = -6.1) corroborate for the resources assessment, while
the second generation (Factor 1: Test-V = 6.3) is related
to the assessment of the way of /ife.

Factor 2, associated to the positive image of the rural
person (lower pole), includes members of the fourth
generation (Factor 2: Test-V = -7.7), which comprise
elements with the purpose of favoring the image of
the group itself. On the other hand, the negative image
of the rural person (upper pole) is linked to individuals
of the first (Factor 2: Test-V = 2.4) and third genera-
tions (Factor 2: Test-V = 3.7), which may represent the
recognition of a negative social sfatus, which is reflected

factor 1

factor 2

resources assessment

rural way of life

positive image of
being rural

negative image of
being rural

(left pole) (right pole) (lower pole) (upper pole)
terms ecological religious healthy poor
(ac = 2.63) agriculturalists communicative nice depreciated
healthy interaction good less study
poor united sustainable
sustainable friends ecological
studies educated
hardworking
variables PR: cluster 1- PR: cluster 3 - PR: cluster 1- PR: cluster 2 -
(v-test = |2]) agriculturalists communal agriculturalists depreciated
PR: cluster 2 - RU: cluster 1- PR: cluster 3 - RU: cluster 2 -
depreciated sociability communal disadvantaged
RU: cluster 3 - VR: cluster 1 - RU: cluster 3 - RU: cluster 1 -
sustainable community internal sustainable sociability

VR: cluster 2 - values
VR: cluster 3 -

personal values
2% generation

intercommunity values
4" generation

4" generation 1* generation

3" generation

Note. RU = Representation of rural; PR = Representation of rural people; VR = Social values associated to rural.
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in the rural exodus practiced by the third generation.
From Table 2, it is possible to observe the projection of
the generation variable in the factorial plan.

The variable gender has not proved to be relevant
in the positioning of participants before the object in
question, since it was not significantly projected in any
of the analyzed factors. This finding may be a result
of the homogenization of the rural group, which uses
such strategy to differentiate from the city group (Vala
& Lima, 2002).

Psychosocial anchoring
Psychosocial anchoring was investigated by the

social representations linked to ‘rural’ and wvalues asso-
ciated to rural, through the projection of the clusters
related to these dimensions in the factorial plan of the
social representations of ‘rural people’, main object of
this research.

Social representations of ‘rural’

Regarding the formation of clusters related to
the social representations of ‘rural’, 984 terms and 105
different categories were produced. The cut-off limit
adopted for the reduction of the database was a fre-
quency greater than or equal to 6 (f = 6). Of the 47
elements that were part of the corpus of data relating to
‘rural’, 34 were recovered by cluster analysis. Aiming to
know the positions connected to the ‘rural’ object, we
sought to identify the formation of clusters, as shown

in Table 4.

From the projection of the social representa-
tions of ‘rural’ in the factorial plan (see Table 2), it
was possible to verify the influence of each cluster
in the development of the representational field of
‘rural people. In Factor 1 (resource assessment vs. way
of life), we observed that the sociability cluster (Factor
1: Test-V = 06.0) contributes for the assessment of the
way of life (right pole) and the sustainable cluster (Factor
1: Test-V = -7.6) corroborates for the resources assess-
ment (left pole).

With respect to Factor 2 (positive image of being rural
vs. negative image of being rural), we verified that both the
sociability cluster (Factor 2: Test-V = 2.7) and the disad-
vantaged (Factor 2: Test-V = 4.4) reinforce the negative
image of being rural (upper pole), while the sustainable
cluster (Factor 2: Test-V = -5.9) contributes to building
a positive image of rurality (lower pole).

The development of the “wral’ representational
field from the set of identified meanings indicates
polarization of the meanings attributed to the object of
representation, a fact that was also evident in the analy-
sis of social values concerning rural sociability.

Social values associated to rural

As for the composition of clusters related to the
social values associated with rural, a total of 768 terms were
produced, and a cutoff limit for the reduction of the
frequency database greater than or equal to 6 (f = 6)
was adopted. Therefore, 33 elements were part of the
corpus of data related to social values associated with rural.

Table 3
Composition of clusters: social representation of rural people (V-test = |2])
cluster 1 cluster 2 cluster 3
agriculturalists depreciated communal
more frequent less frequent more frequent less frequent more frequent less frequent
categories categories categories categories categories categories
agriculturalists humble poor interaction hardworking
ecological honest depreciated solidary depreciated
our way good less study communicative  sustainable
free friends friends healthy
healthy communicative humble free
sustainable interaction nice our way
hardworking solidary good ecological
cheerful poor
educated agriculturalists
known
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Cluster composition (categories associated with rural - criterion V'-test = | 2])
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cluster 1
sociability

cluster 2
disadvantaged

cluster 3
sustainable

categories of
more frequent

categories of
less frequent

. categories of
categories of more

less frequent
frequent elements

categories of
more frequent

categoties of
less frequent

elements elements elements elements elements
interaction play no rural policies fruits freedom
way of life less cars no money animals calm life
amigos no money houses work
sustainability school rivers way of life
calm life woods woods friends
freedom rivers play interaction
collective animals school
participation houses less cars
no rural plantation
policies
fruits
Table 5
Cluster Composition — values associated to rural (more and less frequent- 1'-test 2 | 2|)
cluster 1 cluster 2 cluster 3

community internal values

inter-community values

personal values

more frequent

less frequent

more frequent less frequent

more frequent

less frequent

categories categories categories categories categories categories
common life alterity kindness oneself honesty land
interaction behaves well no land simplicity responsibility
friendship sincerity discrimination  tesponsibility dignity friendship
family honors name/ alterity religion honors name/ study
responsibility word interaction word education
land humbleness beace work sincerity alterity
religion dignity behaves well family humility life in common
will to progress  no study friendship be true peace
work discrimination  affection with  Jife in common share kindness
plantation simplicity others honesty affection with interaction
tradition honesty correct person others

kindness education companionship

solidarity

In order to learn about the different position-
ing of participants related to social values associated with
rural, we have identified the formation of clusters of
individuals across the valorative content, as shown in

Table 5.

Through the projection of social values associated to
ruralin the factorial plan (see Table 2), it was possible to
verify the contribution of clusters in the development
of the representational field ‘rural pesple’. In Factor 1,

both community internal values (Factor 1: Test-V = 3.9)
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and personal values (Factor 1: Test-V = 6.1) cooperate
for the resources assessment, and inter-community values
(Factor 1: Test-V = -4.7) reinforce the assessment of
the way of /ife in the first factor.

The dynamics evidenced by the combined analysis
between rural values and the representations of ‘rural
people’ contribute to the significance of rural sociability
among the subjects of representation.

Discussion

This study aimed to investigate the social repre-
sentations of rural sociability among four generations
of a rural community in the state of Espirito Santo
based on the theoretical framework of the three-phase
model (Berti et al, 2008; Bonomo et al. 2013; Doise
et al, 1995). From this research proposal, the task was
to describe the semantic field related to the represen-
tational object ‘rural people,” to know the organizing
principles of individual positioning in relation to the
shared content, and to analyze the psychological, social,
and psychosocial anchoring processes, in order to dis-
cuss the functions of the representational field for the
rural group in question.

By analyzing the results, we identified that the
organizing principles of social representations of
‘rural people’ (Table 2) are guided by three main the-
matic universes, as follows: sustainability of the rural
context, comparison between the rural and urban
environments, and rural sociability; the latter marked
by the community context and its value system (Car-
neiro, 2005; Fialho, 2005; Moreira, 2005). Whereas
clusters suggest the formulation of different social
representations (Berti et al., 2008), we observed a
semantic correspondence between the referred the-
matic units and the groups of subjects with their
social representations about the analyzed object,
according to the psychological anchoring process
identified: agriculturalists (cluster 1), depreciated (cluster 2)
and communal (cluster 3).

The sustainability of the rural context associated
to the rural the way of life highlights the resources
of the country (Factor 1 ‘evaluation of resources’),
a semantic category designed mainly by the agricul-
turalists and depreciated groups (cluster 1 and cluster
2 - psychological anchoring). Despite the feeling of
depreciation, which reflects the context of poverty in
many rural realities in Brazil, participants underline
positive aspects of a rural that can generate resources
and maintain the survival of their people (Fialho,

2005; Moreira, 1999). In line with this dynamic, we
also verified that the children of the community (social
anchoring), the participants who represent rural as sus-
tainable (cluster 3), and those that have inter-conmmunity
values (cluster 2) (psychosocial anchoring) also con-
tribute for the development of this image.

Regarding the comparison countryside-city, there
are meanings that reveal the precariousness of the rural
areas in relation to the urban context and the conse-
quent feeling of depreciation of people from the rural
environment (psychological anchoring: c/uster 2 depre-
ciated), given the lack of investment in resources and
public policies for the rural area (Bonomo, 2010). This
representational field, linked to the megative image of being
rural (factor 2) is related to the members of the first
and third generations (social anchoring) and to those
who represent the rural area as a disadvantaged territory
(psychosocial anchoring - cluster 2).

In this dimension, we underline the identity
paradox experienced by rural youth which has been
configured as a social issue in the context of selective
exodus, jeopardizing the maintenance of family agri-
culture (Moreira, 2005) and the reproduction of the
local social fabric in many rural areas of the country
(Froehlich et al., 2011). Regarding data from the pres-
ent study, we emphasize, however, that the negative
polarity is not placed on the rural sociability but on the
depreciation condition in relation to the urban group,
holder of resources and power, which can show an also
critical and dialogical positioning in relation to belong-
ing to the rurality-urbanity categories (Deschamps &
Moliner, 2009).

Rural sociability, in turn, includes elements of
the shared field to which they refer, mainly to social
interaction and to the social values related to the com-
munity context (Baltazar, 2004; Bonomo & Souza,
2010; Moreira, 2005), associating to the description of
the rural way of life (factor 1) and the positive image of
being rural (factor 2), as well as those who emphasize
the agricultural and community dimensions (cluster 1
and cluster 3 - psychological anchoring) of rural life.
According to the analysis of the psychosocial anchor-
ing processes, people who present community and
personal values (cluster 1 and cluster 3) and those who
see the rural as a space of sustainability and sociability
(cluster 3 and cluster 1) contribute to the development
of this image. Responsible for the process of defense
and transmission of rural sociability (Deschamps &
Moliner, 2009; Souza, 2004), the second and fourth
generations (social anchoring) heavily participate in the
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process of construction of these positive social repre-
sentations about the way of life in the country.

Considering the empirical framework on which
the analysis of this study was based, in line with the
theoretical reference input (Doise, 2002; Doise et
al., 1995), we found that the members of the rural
group use strategies that aim at the preservation of
the rural way of life, according to the identity function
of social representations (Abric, 2003). The rural area
is considered as a context in which the socialization
of individuals is geared towards agricultural work and
communal relations, and rural sociability is regarded
as positive, even in a context of fragility of objective
resources (Moreira, 2005).

The investment in a value system that reinforces
the personal and group characteristics perceived as
positive also acts favorably to the development of
a representational field oriented for the defense and
protection of rural and community life, as shown in
the analysis of the psychosocial anchoring process. In
this sense, we verified that social representations are
intrinsically linked to the attributes of social groups,
guiding processes of social identification and affirma-
tion of differences in relation to oppositional groups
in the established social relationship (Abric, 2003;
Deschamps & Moliner, 2009; Doise, 2002; Moscovici,
1978; Souza, 2004). This dynamic helps to maintain
the positive image of the group and to strengthen the
group’s belief system, responsible for the ideological
rhetoric of rural identity and its transmission to new
generations (Breakwell, 2001; Howarth, 2006; Jodelet,
2001; Tajfel, 1982).

Final Considerations

The development of this study is centered on
the task of investigating the social representations
of ‘rural people’ among residents of a rural commu-
nity in the state of Espirito Santo. Among the main
results, we identified three semantic units guiding the
construction of the social object in analysis, namely:
(i) comparison between the rural and urban contexts,
highlighting the criticism of community members
about the lack of public policies aimed at the rural
context, a reality that is reflected in the representation
of the rural as disadvantaged and in the elaboration of
the feeling of depreciation among community mem-
bers; (ii) sustainability, a theme that evokes the idea of
a rural that, despite the lack of investment of exter-
nal funds, can generate strategies and own resources
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to ensure the objective and symbolic survival of the
group; and (iii) rural sociability, which synthesizes
community efforts to maintain and transmit promi-
nent identity elements of the rural community way
of life.

Considering the theoretical and methodologi-
cal planning of this study, as well as its results, among
the possible contributions of this work we highlight
the possibility of expanding the scientific knowledge
produced on the Brazilian rural population in the area
of Psychology, especially from a phenomenological
perspective focused on identity and representational
processes, which have guided social mobility processes,
particularly among rural youth. It is also noteworthy the
fact that we used the three-phase model methodologi-
cal approach, still little disseminated among researchers
in the country (Almeida, 2009).

Limitations found in the development and analysis
of the results obtained in this study reveal new research
tasks: expansion of the sample to other community set-
tings; links between the group’s history and its value
and representational systems; further deepening of the
variables gender and generation in the analysis of iden-
tity processes linked to the rural context; and study of
the relationship between generation, rurality represen-
tations, and motivations to stay or emigrate from rural
territories of reference.
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