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Resumen. El objeto de este este ar-
tículo, es el de identificar de manera ge-
neral las principales áreas de investiga-
ción en torno a la dinámica de los negocios 
internacionales, reconociendo los temas 
que resultan recurrentes y a su vez aque-
llos en los cuales es necesario sugerir 
nuevas líneas de investigación.  La litera-
tura fue seleccionada, considerando úni-
camente artículos científicos de mayor 
impacto, sobre los cuales se realizó la re-
visión y análisis de contenido. Como re-
sultado, se evidenciaron las preferencias 
de la investigación con un notable direc-
cionamiento en la globalización y la inter-
nacionalización, en asuntos como la 
competitividad, internacionalización de 
mercados, análisis de estrategia, costos, 
finanzas, cultura organizacional, comer-
cio internacional y emprendimiento.

Abstract. The purpose of this arti-
cle, is to identify main research areas 
around the dynamics of international bu-
siness, recognizing recurring themes and 
identifying those in which it is necessary 
to suggest new lines of research. The lite-
rature was selected, considering only 
scientific papers of greater impact, on 
which the content review and analysis was 
performed. As a result, research preferen-
ces were evidenced with a notable focus 
on globalization and internationalization, 
on issues such as competitiveness, interna-
tionalization, strategy analysis, costs, fi-
nance, organizational culture, internatio-
nal trade and entrepreneurship.
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Introduction
Research in international business 
has become increasingly important 
in recent years. The international 
business environment, became the 
key research element in the field 
and differentiated from business 
management research as such, 
Guisinger (2008). It is a discipline, 
seeking recognition in the research 
field, without ignoring its interde-
pendence with other disciplines, in-
cluding politics, culture, law and 
tax culture, marketing and strate-
gies. (Portugal, Li, Guisinger, & 
Ribeiro, 2009).

Moreover, the study of the activi-
ty of the multinational company, as 
a major player in the field of busi-
ness, has been the subject of study in 
its various areas. Therefore, the 
purpose of this article is to highlight 
the main trends in international 
business research as it attempts to 
limit research fields allowing for the 
identification of issues that are con-
sidered relevant by researchers in 
the area and gives a holistic view of 
how international business is concei-
ved from the research point of view.

The article is divided into four 
sections: first, the method followed 
to obtain the data, then the descrip-
tion of results and further discus-
sion, and finally, the conclusions.

Method
A search was made in the Scopus 
database, by introducing the “re-
search and international business” 
category, this is, research and inter-
national business. The initial search 
results were filtered by topic in order 
to select only related articles publis-
hed in scientific journals

Other types of documents, such 
as conference papers, book chap-
ters, books, editorials and reviews, 
were excluded in a 2012-2016 obser-

vation window. The filtering process 
reduced the initial number of arti-
cles to a sample of 44 articles. A 
database was created with the titles, 
abstracts and authors, the magazi-
ne, country and publication year 
which were subsequently subject to 
content analysis. Figure 1 shows the 
emerging categories identified in 
International Business research.

Considering the observation win-
dow, the reader finds a significant 
centrality in the exposure of scienti-
fic articles, in the last five years; pu-
blications produced in other years 
are treated marginally and illustra-
ted as a cluster determining factor.

Data Analysis
A content analysis was developed, 
focusing on the identification of 
thematic trends in the international 
business research field. First, gene-
ral trends in the field of internatio-
nal business research were analy-
zed. In particular, scientific articles 
were delimited in the observation 
time window. Secondly, a list of ar-
ticles was prepared for content re-
view and discussion of results.

Results
In this first review some outstanding 
trends in business research were 
found such as competitiveness stu-
dies. For example, studies related to 
the design or analysis of competitive-
ness indicators like the double-dia-
mond model (Peña, Ruiz & Sosa, 
2014), which seeks to identify the 
global competitiveness level. Adapti-
ve or imitation models related to 
brand positioning and innovation 
are also highlighted (Arboleda, 2014).

As for this last aspect, for exam-
ple, innovation factors for competi-
tiveness are examined (Arredondo, 
Vázquez & de la Garza, 2016), 
showing innovation factors for com-

Figura 1. �Categorías emergentes en investiga-
ción en Negocios Internacionales

Fuente: �los autores, 2017.

petitiveness for the Pacific Alliance 
case, while examining the degree at 
which the research system integra-
tes with industrial production and 
its strategic importance for the in-
novation and integration to the 
world market. In particular, from 
this perspective, the ability of emer-
ging economies to generate patents 
as a differential success factor.

At the same time, linked to the 
process of generating and circula-
ting information for internationali-
zation, categories such as Competi-
tive Intelligence emerge (Muñoz & 
Fernández, 2015). For their part, 
Pereira, Darós, Gonçalo and Mas-
carell (2015), elaborate a topic in 
which they relate knowledge mana-
gement and innovation, as strategic 
factors for the internationalization 
of companies under the (Actor-Net-
work Theory (ANT), part of com-
plex systems, focusing on the study 
of emerging phenomena. In the case 
of international business, it is based 
on the structuring of nodes, interac-
tions or interdependent relations-
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hips among companies, actors or 
countries), besides Arredondo, Váz-
quez and de la Garza (2016).

In another order of categories, 
there are studies which focus on 
culture. Pinto, Serra and Ferreira 
(2014), examine the overview of in-
ternational business studies in rela-
tion to cultural studies, highlighting 
two approaches to address research 
in this field: on the one hand, the 
conceptualization of culture and its 
dimensions, and, on the other, stu-
dies based on the theory of cultural 
distance and its articulation with 
international business, concluding 
that culture is one of the "funda-
mental contextual dimensions of 
the international business environ-
ment affecting company strategies 
and operations" (p 143).

On the other hand, there are 
studies that situate the new interna-
tional company, the international 
business culture and international 
learning, implying the definition of 
aspects related to international en-
trepreneurship, among other varia-
bles, and highlighting the role pla-
yed by the creation of networks in 
the growth of international collabo-
ration or joint venture contracts 
(INV) (Gabrielsson, Gabrielsson, & 
Dimitratos, 2014). At the same time, 
studies focusing on the analysis of 
international entrepreneurship, 
such as Vasconcelos and Araújo 
(2014), are concerned with the im-
portance of the national and inter-
national context and the environ-
ment for internatio-
nal entrepreneurship.

In the same way, we found studies 
centered in organizational culture, 
focusing, for example, on human 
resources management (Al-Tit & 
Hunitie, 2015) and emphasizing on 
knowledge management. The stu-
dies of culture in international ma-
nagement (Rohlfer & Zhang, 2016) 
for this case, in which knowledge is 

for research and its application in 
the field of corporate internationali-
zation, especially in relation to In-
ternational Marketing, a category 
that Bortoluzzi also uses. Chiarve-
sio, Di Maria and Tabacco (2014), 
as previously mentioned.

Similarly, we find Andriopoulos 
and Slater (2013), who address a 
categorical exploration of interna-
tional marketing and its theoretical 
perspectives and methodologies for 
different geospatial contexts. Addi-
tionally, regarding strategic plan-
ning, is the work of Rajasekar & 
Raee (2014), which contributes to 
the understanding of the nature 
and scope of strategic planning 
practices in organizations, in diffe-
rent economic sectors, starting by 
the case of Oman; identifying 
planning techniques such as: Bank-
marking, DOFA, Delphi, the expe-
rience curve, Porter Diamond; and 
considering that the financial sector 
and large business groups use plan-
ning tools more frequently than 
those organizations owned by indi-
viduals or families, which use them 
in a limited way.

As for the category cluster analy-
sis, we find the review by Chatha, 
Butt and Tariq (2015), about the 
status of research regarding this as-
pect. In the same way, in family and 
international business studies, the 
cluster concept is also pointed out 
like in the case of Xi, Kraus, Filser 
and Kellermanns (2013, 2015), who 
identified five types of cluster: 

1: defining pieces; 2: family busi-
ness governance; 3: competitive ad-
vantage; 4: leadership and manage-
ment; 5: succession (page 113).

With regard to family and inter-
national business studies, aspects 
related to the setting up of Family 
Business Groups (Gama, Lana, Vi-
lasboas & Bandeira, 2016), bringing 
in the concept of institutional dis-
tance are pointed out.

reviewed based on cultural studies 
in order to establish their contribu-
tions to international business are 
worth to be noted.

With this in mind, an interdisci-
plinary perspective of research is 
that one referring to the theory of 
business anthropology (Herrera, 
2015), in which the application of 
the theories and methods of anthro-
pology to the field of administration 
and international business is exami-
ned. For example, organizational 
culture, market research and the in-
tercultural dimension that characte-
rizes this activity in the global sphere.

On the other hand, research 
from the perspective of administra-
tive sciences comprises categories 
such as communication processes 
(Graça & Barry, 2016) which aim at 
resolving conflicts in the dynamics 
of corporate internationalization. 
Cano and Baena (2015) develop 
their study from the point of view of 
international negotiation mecha-
nisms based on the use of the main 
Information and Communication 
Technologies (ICT).

In the same way, the perspective 
of technology-based companies 
(TBC) has been growing signifi-
cantly in international business re-
search. In this regard, Almor, Tarba 
and Margalit (2014), found that the 
maturation of global companies 
based on technology can increase 
their chances of survival through 
the acquisition of other companies. 
They support their thesis based on 
M & A's corporate strategy of mer-
gers and acquisitions, given that this 
increases the chances of surviving, 
staying and expanding pro-
duct lines.

In addition, strategic analysis 
marks an outstanding trend for in-
ternational business research. For 
example, Cadogan (2012), under 
the category of strategic orientation, 
provides a vision of the landscape 
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In terms of more specific research 
areas on organizations and corpo-
rate internationalization, are inves-
tigations related to human capital 
management, under the strategic 
focus of the International Manage-
ment of Human Resources (IWRM) 
(Arnáez, Sánchez, Arizkuren, Pé-
rez, & Muñiz, 2016), whose main 
idea is to establish differential featu-
res for the management of human 
resources between domestic and in-
ternational companies, such as: 
"personality traits of the individual, 
cultural differences, etc." (p.147).

On a different note, globalization 
studies (Coelho & Oliveira, 2016), 
analyzed aspects related to the cor-
porate internationalization as they 
are related to the role of public poli-
cies and institutions. In this same 
direction are Santos and William-
son (2015), who relate aspects such 
as strategy and comprehensiveness 
in globalization, inferring that local 
companies largely win against mul-
tinational competitors.

In addition, it is worth to 
highlight the analysis of the situa-
tion, which gives an overview of the 
context in the field of international 
business. In this regard, there are 
studies approaching the geopolitical 
analysis and particular dynamics of 
emerging economies. Within the 
trends of productive restructuring 
and markets, and consequently, 
with the spatial re-positioning of 
national economies, there are, for 
example, asian studies that illustrate 
the case of China (Wickramasinghe 
& Ordigoni, 2014) from the pers-
pectives of the state theory of deve-
lopment and the strategic industrial 
policy. These studies confirm the 
assumptions of this model in terms 
of the constant control of the state 
on economic prices and resource 
allocation; the focus on export-
oriented companies, and the open-
ness to foreign direct investment in 

order to overcome technological 
backwardness (p.109), accelerate 
economic growth and achieve a 
higher level of development.

In addition, Vásquez and Fuentes 
(2015), in relation to the geospatial 
approach of international business, 
introduce the concept of new corpo-
rate geography, with a growth pat-
tern characterized by discontinuity 
and fragmentation which transforms 
the city structure and generates an 
expansion of the metropolitan cen-
ter, considering infrastructure deve-
lopment as a significant axis of new 
centralities "(p.90). These aspects 
associate urban development with 
the dynamics of market integration.

From another perspective, re-
search on market selection (Bosáko-
vá, Kubák, Andrejkovic & Hajduo-
vá, 2013, 2015), is carried out on the 
occasion of decision-making for new 
companies in the internationaliza-
tion process. Additionally, Ferreira, 
Serra, Costa, and Almeida (2016), 
developed a state of knowledge about 
market selection, under the category 
of Resource Theory and Capacities, 
as a mechanism for corporate inter-
nationalization in emerging econo-
mies, to overcome common barriers 
when entering new markets.

Additionally, studies focused on 
the characterization of emerging 
markets, such as the study by Borto-
luzzi, Chiarvesio, Di Maria, and 
Tabacco (2014), which shows the 
specific capabilities of companies in 
the process of international expan-
sion in emerging markets and con-
cluding the that the greater the in-
ternational experience of a com-
pany, the greater the probability 
that it has of being present in emer-
ging markets (EM).

However, in current commercial 
exchange scenarios, new and conti-
nuous international business rela-
tionships of international business 
have been revitalized, accounting for 

the current exchange and institutio-
nal transformation tensions following 
productive and market restructuring, 
which has had a detrimental effect 
on the trade balance among coun-
tries which have traditionally had a 
dependence record. This diverges 
from the theoretical conception of 
dependency in the middle of last 
century which considered the com-
mercial relationship between Latin 
America and the United States as 
inertial. These conditions have, due 
to the flow of international negotia-
tions, on a larger scale than in other 
periods of international trade, led to 
new relationships and strategic posi-
tioning of export production of many 
Latin American economies (Martí-
nez & Iyer, 2013)

 Besides, and parallel to these 
approaches of situation analysis and 
new international negotiation rela-
tionships, there are those involving 
institutional aspects and political 
conflicts (Czinkota & Ronkainen, 
2009). For that matter, it has been 
found that phenomena such as co-
rruption and terrorism, negatively 
affect international negotiation in-
tentions among companies and va-
rious actors. It is important to 
highlight that studies with an insti-
tutional and public policy focus, 
stand out when it comes to trends in 
international business research. For 
example, those related to the impact 
of legislation or institutional transfer 
(Medeiros & Cockles, 2015), as the-
se aspects relate to the process of 
internationalization of norms and 
their legitimacy in setting up and 
forming regional markets (Merco-
sur and the European Union (EU) 
relationship, for that matter).

Regarding the international fi-
nancial market, there is research 
focusing on corporate social respon-
sibility (CSR) or business ethics 
(Chelawat & Trivedi, 2013). On the 
other hand, there are studies focu-
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sing on the issues of risk analysis of 
the stock market with (Tsuji & Mc-
Millan, 2016), and also, Al-Khattab, 
Al-Rawad, Alalaya and Al-Khattab 
(2015), who approached the cate-
gory of political risk for companies 
in the financial sector and interna-
tional risk management strategies.

In terms of how international 
markets work from the macroeco-
nomic perspective, there are those 
that address issues of shocks or con-
tagion due to adverse macroecono-
mic conditions (Abaidoo, 2015). In 
turn, there are studies focused on 
cost-efficiency analysis (Hu, Yeh & 
Tsai, 2014), which relate the profita-
bility of tourist hotels (Taiwan case) 
and infrastructure location for the 
development of the sector.

Research methods in 
International Business

Research methods with a qualitative 
approach show a tendency towards 
content analysis. Segmenting this 
topic, carrying out the analysis of 
the status of knowledge and research 
in international business, they have 
opted for thematic review and bi-
bliometric analysis. As for the first 
one, there is the work of Yákara and 
Araújo (2014), which is a critical re-
view of the theoretical and empirical 
research in the Brazilian context 
about international entrepreneurs-
hip; for this, they selected the main 
scientific databases available in 
Brazil (CAPES Magazines, Pro-
Quest and EBSCO). On the other 
hand, Santos & William (2015), also 
made a literature review about the 
role of multinationals in terms of 
strategy and comprehensive globali-
zation. The study by Muñoz y Fer-
nández (2015), already mentioned, 
focused its analysis on document re-
view. In turn, the study by Chatha, 
Butt and Tariq (2015), besides re-
viewing the literature with a sample 

of 512 relevant subjects in high-im-
pact articles, uses content analysis. 
Cano and Baena (2015), conducted 
a literature review in recognized 
and high impact databases, using 
categories such as: functionality, 
commercial tools, complexity of use 
and ICT scope, based on internatio-
nal negotiation processes. On the 
other hand, Al Khattab, Al-Rawad, 
Alalaya and Al-Khattab (2015), 
used a document review, identifying 
a target population of 64 financial 
entities listed in Amman Stock for 
the year 2013. For the analysis of 
Networks, Pereira, Darós, Gonçalo, 
and Mascarell (2015), developed a 
review of the state of knowledge 
around the Network concept of in 
terms of: innovation, knowledge 
management, institutional structu-
res, internationalization.

In terms of bibliometric studies, 
they have focused on the impact 
analysis of knowledge production, 
such as the work of Xi, Kraus, Filser 
and Kellermanns (2013; 2015;) 
which identifies a cluster of family 
business research. The work of Pin-
to, Serra and Ferreira (2014), focu-
sed on analyzing with impact and 
citation indicators, articles publis-
hed in seven leading journals in   

international business manage-
ment, over a period of three decades 
to analyze how national culture has 
been impacting research in this as-
pect of international business 
trends. It is important to emphasize 
on the contribution of these authors 
to identify categories in these trends 
such as: Cultural taxonomies, cul-
tural gaps and national culture, 
among others. At the same time, 
Ferreira, Serra, Costa and Almeida 
(2016), developed by means of the 
bibliometric technique analysis of 
citations, co-operations and re-
search topics addressed by articles 
published between 1991 and 2010, 
in five journals specialized in inter-
national business (p.122). Regres-
sion models in the study of Muñoz 
and Fernández (2015) in terms of 
quantitative aspects are typical, 
along with the use of descriptive 
statistics and index construction.

Discussion
Within the trends in international 
business research, there are outs-
tanding aspects related to the pro-
cesses of internationalization of 
companies and economies. Subsi-
diarily, there was an interest in stu-

Figura 2. �Métodos de investigación en Negocios Internacionales. 
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Fuente: �los autores, 2017.
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dies related to comparative advanta-
ges, competitiveness and productivi-
ty, especially those associated with 
the behavior of economic sectors. 
However, studies related to compa-
nies emerged, and in a singular way, 
studies on industrial districts. It 
should be noted that, within the in-
ternationalization processes, studies 
focusing on collaborative or business 
association ways stand out, indica-
ting the presence of typology such as 
technological association in the form 
of Joint Ventures, especially to deter-
mine factors associated with the de-
velopment of the export sector. This 
is significant, because strategic rela-
tionships at the level of national eco-
nomies or companies impact on the 
potential transaction value.

In addition, knowledge transfer is 
considered to be substantial, through 
exports for the development of com-
petitive advantages in emerging 
countries, derived from knowledge-
intensive business services, or as a 
way of entering international mar-
kets. In addition, it is important to 
emphasize that, within the factors of 
internationalization, the transfer of 
industrial and technological services 
plays an important role, an aspect 
that deserves to become one of the 
central aspects of research attention 
in the field of international business. 
In addition, studies that account for 
competitiveness and productivity 
processes should be insisted on, given 
that these aspects are considered as 
determiners for a successful integra-
tion into global markets, emphasizing 
on aspects such as technological in-
tensity, which plays an important role 
in diversification of products, markets 
and customers for companies and 
national economies.

On the other hand, studies focu-
sing on the impact of Globalization 
are becoming more vital, where in-
quiries regarding internationaliza-
tion of services as a determining fac-
tor for exports have been raised, 

within a framework of regional ver-
sus global strategies for companies 
and national economies. Studies on 
globalization included aspects rela-
ted to productive relocation, infor-
mation and other processes. Regar-
ding this aspect, an axis for future 
investigations should consider the 
studies on communication and in-
formation dynamics, taking into 
account the dynamics of the tech-
nological and global industries. In 
this regard, literature has pointed 
out marked differences between 
sectors and companies of greater 
integration with those having a 
lower degree of internationaliza-
tion. The interest of the studies for 
aspects related to factors of differen-
tiation between economic sectors 
and industrial services in internatio-
nal relations is worth to be mentio-
ned. On the other hand, and espe-
cially in emerging economies, ten-
sions between protectionism and 
economic openness are discussed.

Studies on globalization have 
been framed in new categories such 
as global delivery models (GDM), 
and other forms of global subcon-
tracting, mediated by the develop-
ment of information technologies 
and innovation in business proces-
ses. The importance of aspects rela-
ted to learning, information and te-
chnological development and in-
frastructure, in the creation of inter-
national commercial competences, 
draws attention in this sense and 
has derived studies on technological 
clusters, development of technologi-
cal resources and management 
knowledge and international tech-
nological diffusion between compa-
nies and national economies.

Undoubtedly, in recent years 
there has been growing interest in 
inquiries about the effects of globali-
zation on emerging economies and 
small and medium-sized enterprises 
(SMEs), in terms of innovation, sus-

tainable development, diversity and 
cultural distance. Hence, the impor-
tance of strengthening research rela-
ted to: the globalization of business 
organizations; the effects of interna-
tionalization on SMEs, at regional 
and national scales to inquire about 
their impact on the behavior of ex-
ports. In addition, the degree of in-
ternationalization of small and me-
dium-sized companies is generally 
associated with the capacity of tech-
nology transfer or adoption within 
the framework of the global economy 
which involves the need for an in-
depth analysis of problems associated 
with the nationally located units and 
sub-regional ones in terms of produc-
tive structuring, technology and ex-
port capacity of emerging economies 
and small and medium sized enter-
prises (SMEs). At the same time, the 
so-called global integration (normali-
zation) versus responsiveness (adapta-
tion), has opened a prolific field for 
research with a regional perspective. 
On the other hand, and not less im-
portant, are the studies of internatio-
nal business initiative for innovation 
in the internationalization of small 
and medium enterprises (SMEs) with 
aspects associated with specific fields: 
determining product innovation, 
transmission of innovation and cycli-
cal trends, knowledge and dissemi-
nation networks, among others.

An outstanding research focus on 
international business, is that one re-
lated to the small and medium sized 
enterprise, in which the elements 
that converge for analysis are asso-
ciated with: company size, interna-
tional commercial experience, con-
sumer characteristics, legal environ-
ment, cultural distance, nature of 
products, among other aspects, 
which are worth being studied in the 
context of the economies and compa-
nies of emerging countries. Although 
not prevalent, family business studies 
(FB) are significant and open re-
search fields related to work, human 
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capital, relationships and creation 
of strategic networks as a factor for 
the development of international 
entrepreneurship; Given the margi-
nal treatment given to them in the 
literature, it is necessary to expand 
the studies in the field. In turn, 
applied research opens a stage for 
management studies, namely: ma-
nagement factors, internal marke-
ting factors and factors related to 
corporate governance. Some more 
specific, focus on researching on 
company ownership and size and 
their relationship with SMEs inter-
nationalization, as well as sales 
growth and marketing strategies.

In another sense, there are stu-
dies associated with multinational 
and transnational companies, 
which inquire about the internatio-
nal factors of attraction or success. 
In this regard, inquires about mar-
ket barriers and the capabilities of 
firms affecting the choice of multi-
national companies is suggested. In 
turn, although literature shows that 
multinational companies in aspects 
such as ownership strategies and 
market structures are part of the 
increasing entrance of multinatio-
nals, it requires more research in 
applied studies to allow for a broa-
der characterization. In addition, it 
is essential to include in such cha-
racterization aspects like corporate 
environmental responsibility in in-
dustrialized countries, which are 
supplied with raw materials and 
products from countries with less 
environmental protection, within 
the framework of the discussion of 
business sustainability and its cultu-
ral, social and sectoral context.

It is worth considering, in gene-
ral, those studies related to the 
effects of foreign direct investment 
(FDI) in less developed countries, 
for example, those indicated in the 
development study of the formal 
and informal sectors, derived from 

the impact of reorganizing produc-
tion associated with international 
capital movements and FDI, as well 
as the outsourcing mechanism / 
offshoring which are factors attrac-
ting FDI. In some cases, literature 
has indicated that the relationship of 
FDI with these aspects is not positive. 
Although it has been shown that glo-
bal FDI inflows have grown rapidly 
and faster than world GDP and 
world exports over the last two deca-
des, especially in the production of 
high-tech services, this has not led to 
the use of technological advantages 
specific to each country. It is worth it 
to analyze these aspects further in 
terms of structuring markets and the 
impact of a system of outsourced 
suppliers worldwide.

Finally, studies on public policies 
and how they relate to national deve-
lopment, economic diversification 
and exports should be deepened into, 
given that government policy must 
play an active role in the promotion 
and assistance to companies to ensu-
re a greater degree of internationali-
zation and integration to global 
markets. Studies are still being ca-
rried out, on trade barriers and go-
vernment restrictions and technolo-
gical developments. However, this 
must lead to raising issues beyond the 
protectionism-openness relationship 
and inquire about the strategic posi-
tion of integration in international 
trade, given the national projects and 
the development needs of emerging 
countries. The field of economic and 
political legal relationships has beco-
me vital when it comes to internatio-
nal business research, in aspects such 
as the application of substantive in-
ternational trade rules, contractual 
relationships and legal security and 
the dynamics of international com-
mercial transactions. Undoubtedly, 
due to the strong fluctuations of the 
international economy, it is necessary 
to study the performance of macro-
economic policies and the behavior 

of real and capital markets as well as 
the relationship of the international 
economic cycle with the sectoral 
performance of national economies.

Conclusions
The study allowed to identify the 
main research preferences in the 
area of international business, evi-
dencing that international business 
is covered extensively and is the ob-
ject of study from different discipli-
nes and perspectives.

In the current context of globali-
zation, entrepreneurship and busi-
ness development processes in 
emerging economies and their pur-
pose of being an active part in inter-
national trade are of considerable 
influence. The business activity is 
analyzed in two directions, the first 
with greater force towards the orga-
nization, considering the processes 
of strategy, marketing and innova-
tion, which occur mainly internally; 
and, the second with less impact 
towards internationalization, reflec-
ting on the company itself and its 
ability to survive in the internatio-
nal arena, where factors such as 
competitiveness, communication, 
law, politics and culture determine 
business success. 

Studies focused on culture calls 
special attention, as an aspect of 
great value in business since it invol-
ves values, beliefs and traditions, 
transforming the way in which busi-
ness is done and executed. 

International business by its na-
ture, requires the study of the diffe-
rent aspects that determine the suc-
cess of the company and the possibi-
lity for it to develop in the interna-
tional arena, so that studies of com-
petitiveness, organizational culture 
and strategy are relevant. Environ-
mental factors such as governance, 
politics, law, and international rela-
tions exert a notable influence on 
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the success of the business and are 
susceptible to analysis with lower 
incidence in research, as evidenced 
in the study.

In spite of the breadth of the sec-
tors, covered by the study of inter-
national business, research is still 
emerging, particularly in commer-
cial dynamics, geography, innova-
tion and technology, towards deter-
mining future research lines to 
be conducted.

It is noteworthy that, the interna-
tional business field responds to 
market dynamics, it is in constant 
change and transformation respon-
ding to the economic, social, legal 
and political development of na-
tions, which in turn determines the 
way in which International business 
is carried out. Therefore, research 
in the area requires interdisciplina-
rity, which allows for the expansion 
of the scenario under study.

Limitations
The study covers in a general way, 
the review of the most significant 
trends in the last five years, given 
the nature of international business; 
the environment determines the 
disciplines involved in research, in-
cluding economics, law, culture, 
politics and international relations 
as the most significant. Therefore, 
the need for specific research lines is 
evident, in which the interrelation 
and the limitation between the busi-
nesses and the disciplines mentioned 
are covered.

The study is a characterization of 
the state of current research. Howe-
ver, business research is conditioned 
to the developments derived from 
globalization, in areas such as tele-
communications, international tra-
de, technology, the mobility of indi-
viduals and cross-border processes, 
events that imply constant changes 
that bring about dynamic investiga-

tion and grant flexibility in terms of 
international business re-
search trends.

The study is a point of reference, 
which allows both academics and 
entrepreneurs to know the status of 
research in the area, considering 
the contributions and, in turn the 
gaps, in which it is necessary to 
promote research.

References
AL KHATTAB, A., Al-Rawad, M., 

Alalaya, M., & Al-Khattab, K. 
(2015). The impact of internatio-
nal risk on financial sector. Inter-
national Business Research, 8(3), 1-8. 
doi:10.5539/ibr.v8n3p165.

ALMOR, T., Tarba, S. Y., & Marga-
lit, A. (2014). Maturing, techno-
logy-based, born-global compa-
nies: Surviving through mergers 
and acquisitions. Management In-
ternational Review, 54(4), 421-444. 
Doi: 10.1007/s11575-014-0212-9.

AL-TIT, A., & Hunitie, M. (2015). 
The Mediating Effect of Emplo-
yee Engagement between Its An-
tecedents and Consequences. 
Journal of Management Research, 7(5), 
47. doi:10.5296/jmr.v7i5.8048

ANDRIOPOULOS, C., & Slater, S. 
(2013). Exploring the landscape 
of qualitative research in interna-
tional marketing: Two decades of 
IMR. International Marketing Re-
view, 30(4), 384-412. Doi: 
10.1108/IMR-03-2012-0061.

ARBOLEDA, A. M. (2014). Benefi-
cios y perjuicios de la estrategia 
de imitación. Estudios Gerenciales, 
30(131), 145-152. 

ARNÁEZ, N., Sánchez, M. E., Ari-
zkuren, A., Pérez, M., & Muñiz, 
M. (2016). Aspectos fundamenta-
les de la gestión internacional de 
recursos humanos/key aspects of 
international human resource 
management. Boletín De Estudios 
Económicos, 71(217), 135. 

ARREDONDO T., F., Vázquez P., J. 
C., & De la Garza, J. (2016). 
Factores de innovación para la 
competitividad en la alianza del 
pacífico. Una aproximación des-
de el foro económico mundial. 
Estudios Gerenciales, 32(141), 299-
308. doi:10.1016/j.est-
ger.2016.06.003.

BORTOLUZZI, G., Chiarvesio, M., 
Di Maria, E., & Tabacco, R. 
(2014). Exporters moving toward 
emerging markets: a resource-
based approach. International 
Marketing Review, 31(5), 506–525. 
doi:10.1108/imr-12-2013-0280

BOSÁKOVÁ, L., Kubák, M., Andre-
jkovic, M., & Hajduová, Z. (2013; 
2015). Doing business abroad: 
Utility function model for coun-
try selection in preliminary 
screening phase. Central European 
Journal of Operations Research, 23(1), 
53-68. Doi: 10.1007/s10100-013-
0328-

BORTOLUZZ I, G., Chiarvesio, M., 
Di Maria, E., & Tabacco, R. 
(2014). Exporters moving toward 
emerging markets: A resource-
based approach. International 
Marketing Review, 31(5), 506-525. 
doi: 10.1108/IMR-12-2013-0280.

CADOGAN, J. W. (2012). Internatio-
nal marketing, strategic orienta-
tions and business success: Re-
flections on the path ahead. Inter-
national Marketing Review, 29(4), 
340-348. doi: 
10.1108/02651331211242656

CANO, J. A., & Baena, J. J. (2015). 
Tendencias en el uso de las tecno-
logías de información y comuni-
cación para la negociación inter-
nacional. Estudios Gerenciales, 31 
(136), 335-346.

CASTRO, S., Peña, J., Ruiz, A. J., & 
Sosa, J. C. (2014). Estudio intra-
países de la competitividad global 
desde el enfoque del doble dia-
mante para Puerto Rico, Costa 
Rica y Singapur. Investigaciones 



27Cuad. Latam. de Admón.  |  ISSN (impreso) 1900-5016 - ISSN (digital) 2248-6011  |  Jul. - Dic. 2017  |  Volumen XIII - Numero 25  |  Págs. 19-28

Trends in international business research (2012- 2016)  |  Pedro Nel Valbuena Hernández, Yamile Andrea Montenegro Jaramillo

Europeas de Dirección y Economía de 
la Empresa, 20(3), 122-130. 

CHATHA, K. A., Butt, I., & Tariq, 
A. (2015). Research methodolo-
gies and publication trends in 
manufacturing strategy a content 
analysis based literature review. 
International Journal of Operations 
and Production Management, 35(4), 
487-546. doi: 10.1108/IJOPM- 
07-2012-0285.

CHELAWAT, H., & Trivedi, I. V. 
(2013). Ethical finance: Trends 
and emerging issues for research. 
International Journal of Business 
Ethics in Developing Economies, 2(2), 
16- 34.

CZINKOTA, M. R., & Ronkainen, I. 
A. (2009). Trends and indications 
in international business: Topics 
for future research. MIR: Mana-
gement International Review, 49(2), 
249-265. doi: 10.1007/s11575-
008-0138-1.

COELHO, D. B., & Oliveira Junior, 
Moacir de Miranda. (2016). A 
internacionalização de empresas 
na agenda governamental con-
temporânea de desenvolvimien-
to: Reflexões críticas e analíticas 
para os negocios internacionais. 
Cadernos EBAPE.BR, 14(spe), 
527-550. doi: 10.1590/1679-
395117181.

FERREIRA, M. P., Serra, F. R., 
Costa, B. K., & Almeida, M. 
(2016). A bibliometric study of 
the resource-based view (RB V) 
in international business research 
using Barney (1991) as a key 
marker. Innovar: Revista de Ciencias 
Administrativas y Sociales, 26(61), 
131-144. doi:10.15446/innovar.
v26n61.57173.

GABRIELSSON, M., Gabrielsson, 
P., & Dimitratos, P. (2014). Inter-
national entrepreneurial culture 
and growth of international new 
ventures. Management International 
Review, 54(4), 445-471. doi: 
10.1007/s11575-014-0213-8 

GAMA, M. A. B., Lana, J., Vilas-
boas, C., & Bandeira-de-Mello, 
R. (2016). Business group inter-
nationalization: Choosing a host 
country according to institutional 
distance. Review of Business Mana-
gement, 18(61), 327-347. 
doi:10.7819/rbgn.v18i61.2894.

GRAÇA, S. S., & Barry, J. M. (2016). 
Culture impact on perceptions of 
communication effectiveness. In-
ternational Business Research, 10(1), 
116. doi:10.5539/ibr.v10n1p116 

GUISINGER, S. (2008). A 
curmudgeon’s view of the disci-
pline of international business 
Research. Journal of International 
Business Studies, 39, 1220-1235.

HERRERA, J. C., & Universidad de 
Medellin. (2015). La antropología 
aplicada a los negocios interna-
cionales: Encuentros y desen-
cuentros. Semestre Económico, 
18(37), 177-196. doi:10.22395/
seec.v18n37a7 

HU, J., Yeh, F., & Tsai, Y. (2014). 
Regional traffic & medical servi-
ces and cost efficiency of interna-
tional tourist hotels in Taiwan. 
International Business Research, 
7(10), 36-46. 

MEDEIROS, M. de A., Meunier, I., 
& Cockles, M. (2015). Processos 
de Difusão Política e Legitimida-
de no Mercosul: Mimetismo Ins-
titucional e Mecanismos de In-
ternalização de Normas Comu-
nitárias. Contexto Internacional, 
37(2), 537–570. doi:10.1590/
s0102-85292015000200007

MARTINEZ, R., & Iyer, V. (2013). 
U.S. trade in goods with Latin-
American (2001-2010): Trends 
and perspectives. The International 
Business & Economics Research 
Journal, 12(5), 503-509 

MUÑOZ, A., & Fernández, R. 
(2015). La inteligencia competiti-
va en los procesos de internacio-
nalización empresarial. Una 

guía de recursos de información 
para la empresa española y el 
periodismo económico. Documen-
tación de las Ciencias de la informa-
ción, 38, 39-65. doi:10.5209/rev_
DCIN.2015.v38.50808 

PEREIRA O., M., Darós, L. C., 
Gonçalo, C. R., & Mascarell, C. 
S. (2015). El ambiente comparti-
do como propulsor de la interna-
cionalización: Análisis a partir 
de la gestión del conocimiento y 
de la innovación. Revista De Ciên-
cias Da Administração: RCA, 1(2), 
78-94. doi:10.5007/2175-
8077.2015v17n42p78 

PINTO, C. F., Serra, F. R., & Ferrei-
ra, M. P. (2014). A bibliometric 
study on culture research in in-
ternational business. BAR - Bra-
zilian Administration Review, 11(3), 
340-363. doi: 10.1590/1807-
7692bar2014309 

PORTUGAL, M., Li, D., Guisinger, 
S., & Ribeiro, F. (2009). Is the 
International Business Environ-
ment the actual context for Inter-
national Business Research? 
RAE, 49, 282-294.

RAJASEKAR, J., & Al Raee, A. 
(2014). Organizations’ Use of 
Strategic Planning Tools and 
Techniques in the Sultanate of 
Oman. International Business Re-
search, 7(3). 159-177. doi:10.5539/
ibr.v7n3p159 

ROHLFER, S., & Zhang, Y. (2016). 
Culture studies in international 
business: paradigmatic shifts. 
European Business Review, 28(1), 
39-62.

SANTOS, J. F. P., & Williamson, P. 
J. (2015). The new mission for 
multinationals. MIT Sloan Mana-
gement Review, 56(4), 45-54. 

TSUJI, C., & McMillan, D. (2016). 
Does the fear gauge predict 
downside risk more accurately 
than econometric models? Evi-
dence from the US stock market. 



28

Trends in international business research (2012- 2016)  |  Pedro Nel Valbuena Hernández, Yamile Andrea Montenegro Jaramillo

Cuad. Latam. de Admón.  |  ISSN (impreso) 1900-5016 - ISSN (digital) 2248-6011  |  Jul. - Dic. 2017  |  Volumen XIII - Numero 25  |  Págs. 19-28

Cogent Economics & Finance, 4(1), 
1-42. doi:10.1080/23322039.201
6.1220711

VASCONCELOS P. L. Y. & Araújo de 
Moraes, W. F. (2014). As dimen-
sões do empreendedorismo inter-
nacional: Uma proposição de um 
framework. Revista Ibero - Americana 
De Estrategia, 13(4), 91-106.

VÁSQUEZ, A., & Fuentes, L. (2015). 
¿Una nueva geografía corporati-
va en Santiago de Chile? Evolución 
1981-2011. Bitácora Urbano Territo-
rial, 1(25), 99–109. doi:10.15446/
bitacora.v1n25.42438

WICKRAMASINGHE, A., & Ordi-
goni, A. (2014). Awakening giant: 
International business in china 
growth, opportunities and cha-

llenges. International Business Re-
search, 7(1), 109-115.

XI, J., Kraus, S., Filser, M., & Ke-
llermanns, F. W. (2013; 2015). 
Mapping the field of family busi-
ness research: Past trends and 
future directions. International 
Entrepreneurship and Management 
Journal, 11(1), 113-132. doi: 
10.1007/s11365-013-0286-z


