
 

 

 

 
Abstract

The purpose of this study was to evaluate how porks marketing structure affects the intermediation margin and the equivalent

value received by the swine producers; it was also determined the relationship between pork carcass price in the wholesale market

with the value received by producers, and also the trend and competitive position of marketing prices. The methodology used in

this study was first suggested by Caldentey. In Yucatan, the main commercialization channel of pork meat is made up by big

business (more than ten thousand sows), which own federal inspection type slaughterhouses (TIF) and also act as wholesalers

that sell pork carcasses and live animals in several markets. Total pork production in Yucatan is marketed as follows: 31.1 % at

local, 61.4 % to regional and national and 7.5 % to international markets. Results indicate that the total relative marketing margin

was 59.6 %, therefore the equivalent value for swine producers represented 40.4 % of the price paid by consumers. This value has

decreased since 1990 and the relationship with the wholesale price of pork carcasses is less than proportional (0.65); this explains

an 83 % variation in the value received by swine producers. Marketing characteristics and structure do not benefit      semi-

technified or family enterprises.
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